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Extended Abstract

Introduction and Objective: In recent years, researchers have studied the factors affecting the
performance of agricultural businesses and have identified entrepreneurial marketing as one of the new
approaches and innovative solutions to maintain the survival and increase the income of this Businesses
have introduced. In this regard, the current integrated research (qualitative-quantitative) was conducted
with the aim of identifying and classifying the determinants of entrepreneurial marketing among
gardeners in Kermanshah city based on the three-pronged model.

Material and Methods: In terms of the general paradigm, the present research is of the type of integrated
studies (qualitative-quantitative) and in terms of the purpose, it is considered to be of the type of applied
studies. In the qualitative part, which was conducted with the aim of identifying and classifying the
determinants of entrepreneurial marketing among gardeners in Kermanshah city based on the three-
pronged model, the Delphi method was used. The community studied in this section included 16
experienced gardeners and 14 experts and horticultural specialists active in Kermanshah city. In this part
of the study, in-depth individual interviews and focused group discussions were used to collect data. In
the quantitative part, which was carried out with the aim of validating the entrepreneurial marketing
model among gardeners in Kermanshah city, the descriptive-correlation method with the partial least
squares approach (Smart PLS) was used. The statistical population in the quantitative part was all the
users of the horticulture department of Kermanshah (N=3362) who were selected for the study by using
the stratified sampling method and proportional assignment and using the Karjesi and Morgan table.
SPSS and Smart PLS software used to analyze the data in two sections of descriptive and inferential
statistics.

Results: The results of the Delphi study led to the extraction of 28 items effective on entrepreneurial
marketing among gardeners in Kermanshah city, and further, using the three-pronged model, these items
were divided into three classes: behavioral factors (9 items), structural factors (7). item) and background
factors (12 items) were classified. The results of the quantitative part of the study showed that the status
of behavioral and contextual factors among the gardeners of Kermanshah city was lower than the average
level, and the status of the structural factor was slightly higher than the average level. Also, the findings
of the study indicated that gardeners in Kermanshah had average entrepreneurial marketing skills. Finally,
the findings of the structural equation modeling section indicated that about 89% of entrepreneurial
marketing changes are explained by the items identified in the research in the form of three-pronged
factors (behavioral, structural and contextual).

Conclusion: Improving the state of entrepreneurial marketing among gardeners in Kermanshah requires
planning and special attention of officials and planners to behavioral, contextual and structural factors,
based on the findings of this study; suggestions have been made to achieve this goal.

Keywords: Three-pronged model, Dimensions of entrepreneurial marketing, Horticulture, Delphi
technique
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Table 1. The percentage of agreement on the items affecting the entrepreneurial marketing of gardeners in
Kermanshah city

335 g 3y 203 o
level of Agreement Item
agreement percentage
Lwgic 58 el g Joae 5 cllab g5 1
medium Type of activity and production product of gardner
< 67 Sl ) 5 yie sl ol 2
Good Identification of technical needs and value creation
S 77 ailato 5 Lisg) (J)gf 5 (6,503)5 Cundy 3
Excellent The state of tourism and tourism in the village and region
S 80 2L 5 2Lk hjsel sl MS > <8y 4
Excellent Participation in marketing and entrepreneurship training classes
Lsgie 37 el i) i 5
medium 3 The level of risk taking by the gardener
S 87 (e 9 @Y padle ey Y gazs : Jold) (95 (sl 6599iST 5 onlainl 4> (391 95 sk 6
Excellent Being a pioneer in the use of new technologies (including: new products, machines, etc.
e Sl Glbliyl cbaasis jlooliiwl cqp dalaio (bls)l cbcdloy; des Lge
7 Lack of readiness of communication infrastructures in the region to use virtual communication 7
Excellent networks
‘_;llr. 80 Sibre slaass 9 uJaLJ)I dlmJUK ‘g;cLo..M dlbog)f 20 Cogac 8
Excellent Membership in social groups, communication channels and virtual networks
S 100 Mg cae 13 o) GBI 5 SIS A (o yed ) 9
Excellent Access to world-class technology and knowledge for production
Sy 67 Mg slban e Q‘;’ﬁ“’ 10
Good The amount of production costs
S 83 ailaio g 5k 0 badawly 9 oYY 11
Excellent Dealers and intermediaries in the market and region
S 100 sk 3y 5k 0)sd Lo O Miges Sy 12
Excellent Payment of low-interest facilities with a long repayment period
S 83 My godks (39 oy 5 13
Excellent Auvailability of production inputs
S 97 ) eSS g b plio vy . 14
Excellent Existence of conversion and complementary industries
Lwgio 58 Y g (6500l 15
medium Storage of products
Juyes 63 Ogyd Cax S clroguds 5l oolazl 16
Good Using creative ways to sell
‘_;ll:. 83 9B Skt EL' alols 17
Excellent The distance between the garden and the market
cP 73 adale )3 b 929 18
Good The presence of competitors in the region
Cp 63 ol g paasde (1555 9 gy (65,54 19
Good Employing specialized and skilled forces and workers
S 80 ailaie )5 Lol g GlBdyw dgxg 20
Excellent The presence of cold storage and storage in the area
S 87 b S s Sl glubis 21
Excellent Identifying the target market and sales location
S 87 ) b Y paxe b9 dLmAiJ_\D:JI 9 Lmé_ald deg 22
Excellent The existence of cooperatives and unions selling garden products
S 93 S5o9uS SV gazme puite adye solRioles 5,155 23
Excellent Holding exhibitions for the direct supply of agricultural products
S 100 ul"-" )bl 352 24
Excellent The existence of local markets
o 63 Jyame (B8 Cua Mg Jore 4 (oo slaosle Cunsy 25
Good The condition of access roads to the production site for selling the product
S 77 cabldy uLuLo oiblS Caa ey L:)Yl-wf)lﬁ 5 &59eSS & oy 2
Excellent Access to harvesting technology and machinery to reduce harvesting waste
Lawgio 55 (i 5 8 yp gdipainn) il & Jpammo &)l ogo 27
medium How to present the product to the market (packaging, sorting, etc.)
S 97 gd by sy S gaze Clydlo ladiw) o3)9] paly8 28
Excellent Providing opportunities for the export of manufactured products by the government
e 90 il 29
Excellent branding
S 100 _ d):lfp S ook Y gaes AJ,; 2 ojlsliol cole, _ 30
Excellent Compliance with standards in the production of products, especially for
e 77 g gleodl Cuad O Candy 31
Excellent The situation of stability of production input prices
Sk 20 Y gaze (5938 Cuod LS Cumdy 22
Excellent The status of product sales price stability
Source: Research findings G0 ol sgeie
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Table 2. Classification of entrepreneurial marketing determinants based on the three-pronged model

Items 45 Jolse )
- Factors Row

A1) 5 e i olelis
Identification of customer needs and value creation
asie g ,blo (1,51 o gy (655 &
3 Employing skilled and specialized forces and workers
( 5 Y piile s> Y guas JoLL) oo b ($5eSS leolaisl > 09 gy i
Being ahead in the use of new technologies (including: new products, machines, etc.)

il Ny
) branding
2L 5 2Lk Ghjsel oo 0 <8y &) 1
Participation in marketing and entrepreneurship training classes behavioral

$ibre sloass 9 u_bLJ)l LsLmJULf ‘L;:Lo.ol lemog)f 2 Cogac
Membership in social groups, communication channels and virtual networks
U9y Cap SBMS gl 050 I ool
Using creative ways to sell
Olyolo Cga 039 4 OY guate Adgi 50 bl cole,
Compliance with standards in the production of products, especially for export
P8 Joe 9 Ban L lulis
Identifying the target market and sales location

My gle avje e
The amount of production costs
SYsb a5k 0)ed Loy o5 s by
Paying low-interest facilities with a long repayment period
b OV gae g8 (sladdlod] 5 b Solss S
The existence of cooperatives and unions selling garden products

S3ghiS S gano lans 42 sloelliles 5155 @l 2
Holding exhibitions for the direct supply of agricultural products Structural
e sl s92g

The existence of local markets
Pad ik b gl alols
The distance between the garden and the market
Mg ok (392 oy )
Auvailability of production inputs

Mg Ca L jo) GBI 5 STPeSS A gy
Access to world-class technology and knowledge for production
ilre Sbliyl sladSid 5l odlital e dihaio (bl (SbESL 5 o355 Lo
Lack of preparation of communication infrastructures in the region to use virtual communication networks
oSS 5 b o g
Existence of conversion and complementary industries
aahio )3 cud) g9
The presence of competitors in the region
dilaie )0 Lol g 1Dy dgxg
The presence of cold storage and storage in the area
dilaio g ,l5b 53 b alawly 5 YYD
Dealers and intermediaries in the market and the region Sl 3
Jaase (o9y8 Caa Mg oo 4y (o yiwd sl o3> Cumdy Context
The condition of access roads to the production site for product sales
by oluls (ials caa culsy OV cpile 5 (59095 4 (o yiand
Access to harvesting technology and machinery to reduce harvesting waste
g bawg s &Y guasme Clpalo sl e (0,9] wal8
Providing opportunities for the export of manufactured products by the government
ailaio g log) (w95 9 (§583,5 Cunidg
The state of tourism and tourism in the village and region
Mg slmodles Cund LS Cunsg
The stability of the price of production inputs
Y game 49,8 Cuogd G5 Cumidg

The situation of product sales price stability
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Table 3. The state of entrepreneurial marketing of gardeners in Kermanshah city and its determinants based on the

three-pronged model

Variable level jxio pdaw Standard deviation  )lse >l Mean  Sle Variable e
5b; b lawgie . . by 2L b3l
Moderate to high 085 303 Entrepreneurial marketing
baosgio b oS 0.983 2.852 &) Jelo
low to medium Behavioral factor
3L b lawgie 751 1 sl Lol
Moderate to high 075 3.189 Structural factor
bawgio U o8 0.579 2.808 e Jolo

low to medium

Context Factor

S (63 G B 8 G =) S5 (sl g o g Sl eite i ol

L 5 035 Lls wly 3L Lk laadlie Logas
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Table 4. Ranking of studied producers in Kermanshah city in terms of entrepreneurial marketing

Y < il ooliz 2P - o Gl B 3L sl
. Orls = i Joslic oo Pl U"”l St Dimensions of entrepreneurial
Rdwk N xko d”t?_’ &l Focusing oo A &ole marketing
an Total Risk- nnovation Use of : " Value- Customer- s s, Lt
f onthe Pioneering ; ; ; Skl iy pj
Average  Taking Resources Opportunity Creating  Orientation Horriculire sobsections
4 4.151 3.990 4,024 4.190 4,194 4.277 4.3 4.086 O‘)L{ O‘)‘“’}
Saffron growers
2 4.351 4.095 4.403 4.625 4.179 4.302 4.367 4.483 JS UL{M) U9
Flower growers
5 3.941 3.548 4111 3.250 4.339 3.896 4.083 4.367 E)b olSm.) U9
Mushroom growers
6 3.673 3.393 3.514 2.958 4.036 3.875 3.633 4.400 . @*_5)13 lals P92
Cultivation of medicinal plants
1 4360  3.798 4528 4.278 4.452 4229 4,500 4733 ohl wls
Greenhouse keepers
3 4.273 3.726 4.306 3.917 4.524 4.385 4.667 4.383 Jk O}SMJ L9
Seedling breeders
7 3037 2616 2344 3.496 3.170 2.417 3.875 3.339 obll
gardeners
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Table 5. Indicators for evaluating the fit of the measurement model

RMS NFI SRMR

il oo
Fit index

0.11 0.79 0.06

oAb 3yl jlhde
Estimated value

Source: research findings
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Table 6. Summary of the evaluation results
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aiins gl yuio
o AVE CR Latent variables
0.792 0.827 0.905 G55 )
value creation
1 1 1 be 5l ookl
Use of resources
0.887 0.691 0918 Cuod 2 3550
Focus on opportunity
0.732 0.787 0.881 Sply S
risk taking
Sole (g e
0.863 0.879 0.936 Customer Orientation
0.807 0.634 0.847 Ssly
Innovation
0.767 0.683 0.866 oot Pl
Being a pioneer
1 1 1 45"9.)5‘)[;_ u%lf.)])'lé i
Entrepreneurial marketing
0.869 0.657 0.905 k2,
behavioral
0.828 0.592 0.879 ol 4o
Context
0.792 0.618 0.866 sl
Structural

530 clasil, ssie
Source: research findings
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1- Goodness of Fit
3- Root Mean Squared Residual Covariance Matrix (RMS_Theta)

2- Standardized Root Mean Square Residual (SRMR)
4- Normed Fit Index (NFI)
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Table 7. Mean, standard deviation, square root of the extracted variance and correlation coefficients of the constructs

55 (gl ol
Structures
11 10 9 8 7 6 5 4 3 2 1 Research
0.910 8 )l
value creation
1 0.481 g ] o3tz
Use of resources
ooy §S yel
1.000 0.638 0.757 Focus on
oppqrtunity
0.831 0.885 0.524 0.665 Sy S
risk taking
oo s yide
0.810 0.779 0.882 0.567 0.664 Customer
Orientation
0.887 0.721 0.641 0.774 0.431 0.514 ‘5)5]5
Innovation
0.807 0.729 0.819 0.799 0.882 0.560 0.637 o Pt
Being a pioneer
byl bk
0.786 0.770 0.717 0.779 0.791 0.877 0.558 0.641 Entrepreneurial
marketing
0.938 0.729 0.726 0.659 0.720 0.699 0.822 0.502 0.556 k)
behavioral
0.796 0.683 0.771 0.817 0.732 0.821 0.715 0.837 0.554 0.559 ol e
Context
0.836 0.744 0.642 0.766 0.767 0.671 0.721 0.803 0.827 0.525 0.576 sl
Structural

Source: research findings
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Figure 1. Structural model of research in standard mode
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Figure 2. The structural model of the research in meaningful mode (t-value)
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Table 8. Summary of the evaluation results of the research model

s |

R T Direct impact Depemlritx\;;ﬁable Indeper;dentﬁ\j;iable
9.5%* 0.357 Entre‘:t:ﬁée]dlrsiaﬁﬁé‘r}teting <_Behavior;5I)|E;n):t:Lr29£
0.89 7.013%* 0352 Entre?ﬁéﬂjlrsiaﬁ%;‘r&eting ‘_Structufé“;;gt 8%2199
10.27%* 0.305 Entre?ﬁﬁiljlrgiaf*;‘r}teting sl Jelge

Contextual factors

Source: research findings

5 Chlasl & (pwpiod (55l slagsgls » Cugas
Lm0 Adged lo <oy les il g bacedd )
35 Likoh > (Morris et al, 2002) \Kex
pas by OlipsliS (bl eaiS dgue Jalse oy inte
033 Ul 4y wyiwd pas ¢ Jlo cljliael 4 oo piwd
b e lome sl 98 b elipsltS o aloye
—odls 4 Sl (W pwd ‘Lg)')ﬁl.&:f C)Yya}m Lg\flg d)"\’
pie 9 5yl sladels g B 9 Jo VL sloairin da
Dy ameh slaasl ol atsl ol L 5l eMbl
b Gl e Judot Cond (g3l YDl (g3l o
slaise) 9 §)BLo (513) Jolge Jold (SELS aw Jalse
A olis gl bt Ml 3o Sl S L)L »
9 22y So g 3 glaie) g )lBle ()3, Jolgs
Gl 8Ll oLl sladie p ol S oa Loya
5 dog B euiine adlie opl 8l s HIS,50
5 Sl ()l8) Jelge dgp &5 (gae ol Conl Cuo
aul a8 ws algd &by BT SbylL seis el (glaie;

aws Joloe o5 3l ol 3 L clillas gl adlles oyl
Wil (6l aej 5 Bl ()8 Jels) (SSLs
g Cude WU Y5 5 ConS dmwg g o slen! lbaslus
dw Jolgs ol i 30 @l Cwomed )b gyl gme
Slize g Cuto 53U (slaiej 9 o)kl «55l3)) (SSLS
e Sl g g LI .b b)ls 5 cus HblL
aly,dL L)L alwss 5l aoyy A &S o ol
2 oad lolis Jelos Cute 5 maiitne 3l cod ol ladly
e Slagyaeln b plyice cblige (SELS w Jlo
2 &l BLE byl Candg deme 4 G e SYobo 4
sl Lyl sl b o (sl 23308 ph81 sy o
9 liae jobods ol ()3l Jelge gja &5 Y gae
b9 o9 dwles (138,50 &l 81T b,k same > cute
45.\.J9; slroslys 4 i &N{P wlS g s 465
Gl 8L SbyL g e 18U cwl Glaie; Jolse g5
5 ek clddl sl p 1 b salg ol lacl

§udod (gla Bl cxte

oIS (6 5 4o
Sl clbosiS s o o ddllae (glaaiil,
5 by o5 1 oliile)S i ygd lasly aily 3,18
aw Jae B 5 SLEL sy o Jbb ayesl plolis,ls
9572 455 V)l Jolgs gi2 455 A ooy plas (SSLs
g lige; Jelos g @S VY g ldle Jelge
g g Syn il (Sl erd gl slaass
P cdgd oS is canl Gl B0 Sbyl5L 5> ol se 0
ol prer g el Jlisa, oM slacsiyacy b el
350wl (Gl B b el Sl
Om Ca ($59laS i ) deiyad g Jlb sla JSis
ke g 5ygliST pie slaodles avd ()ISES
chol Jelss 1 (S g slaails loisay oljplis
Sl 20 4 4255 b ojgpel ML (o0 il 3 50
9 Gl gy 4 hlecilw dag eled il Jlosl
Lol e i g 2lié dlgo el g (35 (sloe gl b
g o 4 U bl 3 Y & gyl it 1S Slga
@ )9S D9 (09,8 4 yerme S Laulpd 3 b AS e
Morris et ) | Ken 5 G yge Oledllas (il i j»
2 g0 slaCudgiome wyy osas o (al, 2002
slcudgioe & ol li (g5y0liS Y qaze (ybgyd
4 oymd pie Bl AGle oL ake) ) dtuep
Sl o) bl 4 wyiwd pae ( SSL EMgus
Dl pegas ) lipsliS (2BT6 (o 8lisy 5 L)
e sl iyl isu 5 S ale s d9uS
ol Vb o ¢l5y5liS ipms Clidy cculiol
JBsdes Vb Znjn doosls & oS wjiod g
Ml pise > 2e3y 8 5 Jld s St 395 9 Y gae
Morris et al., ) oL)Sen 5 uyge -5jysliS” &Y guaeo
g Sl 2y 8l pegad )3 253 Clidis > (2002
2 18,86 Jelse o tage «Sllo 03,8 (f3)5LS Cmsg
@ gy [y S 53 l)sliS gy g ey il
@ ligliS poped olilb B gy Jore ol ol
sk ey g il 4 L @leMb]
Jones and ) Jgy g ez dges pMel b o3 p o5 slis
Rowley, 2011; Fallah Doust Kachlami et al,
P98 2 IS Jele cp ke 265 imgh > (2022
SPpose g ) (inliS lawg (55,0l SV game


http://dx.doi.org/10.61186/jea.10.19.55
https://dorl.net/dor/20.1001.1.25383426.1402.10.19.5.4
http://jea.sanru.ac.ir/article-1-330-fa.html

[ Downloaded from jea.sanru.ac.ir on 2024-04-09 ]

[ DOR: 20.1001.1.25383426.1402.10.19.5.4 ]

[ DOI: 10.61186/jea.10.19.55 ]

sy

clogiyaely re w5 pgd e85 jo 39‘“«;" gty
My bwg B slite b adg slaosly el cas p3Y
2,8 Gyao A Bass

Yo eyl Sloj o3l b oymonS S pes Cdldy —
i dbgye glacdluy; g SLel (idy dmwg g Ad) &
SaS eSS g b plo iy sl aBL elusl
RJUERTAPES

sblil 5 has oSl ()55 0 Car shyaely -
Cuwd ()5 obsS pad [k addey lil axex) (e
oyt ksl > SV game (98 slp (o5 Cuo)d (YYD
S e b g 5 g3 )l Jolge b j9
Cuoid (gl dasd Gl | 605 els 5 A (slaedlys Coud
Qs"él? ulf.\uSA.Jy G:L»L..u Oed g Q\fyam og.]
S8 Wy sy Jasl slall el cas
o s S by (53

P Jyaze S Cogd e &S puind (pl Jald 6,50 —
a8 oYL s oasie LYo 4 b bbb O
St Juil Jdsas Joame olon dxy £l)5 Jad )3
A dud) 255 oo )8 253 Cuaud aS > BaSalg Cye
Caw g (SO0 a>eS yogad ;0 odel dgg 4 CMSUie
ey Sble o ol (483 Jlo sa (b e
4 (SSdyy 1o b ulg e gy Jpame Cuod Ol
2 phte Sgiasly pbsl WS 3)ly 4ps 0aiS Mg
My 4 Slge Slplo Sl o> g 508 b (ogas
Sld o ) 5 358 e il L cas p Jpae
2o ool aciod

SisS Lisy My Y game Canle Yool —
Joame Cudldy Jad 3 ol yol Cpl g 035 piyolud
b s Sluls S dnwg g dbol .l 38,50 b
s> OB g olyeliS daw Sl 4 (LSS
2,5 aaled SaS s GY guae

plye 355 (550 5 (55 Alciass ¢ pais) U ¢ Sl J SO

VFeY sl g 5les 1N ojlasds /omd Jlo /(55508 ) L;.:)BUS koo pual)

ARl G > Wl BT byl Cundg s sglaies;
:bb)fuo %l ) salpiing olisle ) ul...w).e{w

@ dag geh QB 9 ohbpese jl ke -
Jbar 1y 058 g Jpame (i dia ggoge Cuanl
@ oMy Jopame (o duy Cax gloj g e Spo
Gl )5 g5llly aGS o adye Hlib 4 glas @ yao
Py g odes u[f_\.qu.Jy LYY, LgUa_c] L b‘).o.b (§3s A
o by & Cusl (g)lad ad pp 4 Mg ob el -
sodly sl i Gpas Db o 48)S S84 )by
)bm d> b ool p&‘.: (lmwf el P gouw 5.39;) u’l'“‘“"“’
&S A5l bl 5l 51,8 cade Y guame ) dlge oy
abg; )I ol ))Lo u\jya?u ‘_’)Dl.) Ca.mf).s [ESvon) ).ol L)Jl
Soslial 3 558 b oliliS g car (b
2,5 daled SaS S cpl @28y 4 odds iy 0B
S o o 5 csilbre elainl (sloaSs 5l o2zl -
bl 48" sy ¥ gae (93 4 SLLS S8 Wl o0
25 P95 e S Sgw e (Gl ope Vb
G Coly owpied Cap by Slpbe gbesls
L')g.‘ 5 oL;I'..?Le)f Oliaw s Ql)b)-.‘b)-éd B ol cuels w)wl
s Ul gjlulely wisl (gl sdos MSEe Jlod ogas
Slgils der Gl Slasge Luwg bl3)
bug (bl gcdlop) dpe sz 5 $jpgliS
Jalgs ISie ol &8y 0 ol Gl Glpbe oS
sl

@ g b g sl 4 qwyid JSde &) e -
3 U dian ooy ool gz oY Sleludl couss pl8
Jad 5l S sgd el Jle slp) dbogaye Juad (ydew 13
o3lag cawlin (im0 4 Cnlio floj 3 308 &g (cuilS
Sl e il atsly I3 By e

&l

Abbasi, L., Sharifzadeh, M. S., Abdollahzadeh, G., & Mahboobi, M. R. (2019). Influencing Factors on
Collective Entrepreneurial Marketing in Agricultural Production Cooperatives in Kurdistan Province.
Co-Operation and Agriculture, 8(30), 61-96. (In Persian)

Amini, A., Dolatshah, P., & Fatahi, H. (2017). Social Capital, Entrepreneurship Marketing and Mediated
Role  of  Shared Knowledge. Social Capital Management,  4(4), 547-569.
doi:10.22059/jscm.2018.248962.1518. (In Persian)

Ardehi, A., Javanmard, H., & Pilevari, N. (2023). Designing a Model for Implementing the Fourth
Generation Industry to Achieve Sustainable Development Goals in the Automotive Industry (Case
Study:  Iran  KhodroCompany. Journal of  System  Management, 9(1), 37-52.
doi:10.30495/jsm.2022.1964456.1671. (In Persian)

Arsalani, M., Esmaeilkhoo, H., & Taghipour, D. (2021). Investigating the Effect of Social Media
Marketing Activities on Brand Awareness. 4, 18-31. doi:10.31058/j.mana.2021.42002. (In Persian)
Chin, W., & Marcoulides, G. (1998). The Partial Least Squares Approach to Structural Equation

Modeling. Modern Methods for Business Research, 8.


http://dx.doi.org/10.61186/jea.10.19.55
https://dorl.net/dor/20.1001.1.25383426.1402.10.19.5.4
http://jea.sanru.ac.ir/article-1-330-fa.html

[ Downloaded from jea.sanru.ac.ir on 2024-04-09 ]

[ DOR: 20.1001.1.25383426.1402.10.19.5.4 ]

[ DOI: 10.61186/jea.10.19.55 ]

plre o3 B30 5 5 dliiasi (oot Sl (Sl ) SO
FA VFeY bl g leg N 0yl /pmd Jlo /i650UiS 0,808 (glad puly

Fallah Doust Kachlami A, ebrahimi S A, nikfar F. Designing the Model of Marketability and Marketing
of Guilan Rice based on the Grounded Theory Approach. jea 2022; 9 (18) :82-92
URL: http://jea.sanru.ac.ir/article-1-322-fa.html. (In Persian)

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with Unobservable Variables
and Measurement  Error. Journal of Marketing Research, 18(1), 39-50.
doi:10.1177/002224378101800104

Ghorbani Piralidehi, F., Seyfi, M., & Nori Darzikolaei, P. (2023). Identifying and Explaining the Factors
Effective in Launching Knowledge-Based Agricultural Cooperative Companies in Mazandaran
Province. Journal of Entrepreneurship Research, 1(2), 29-42. doi:10.22034/jer.2023.1974176.1015.
(In Persian)

Hair, J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2022). A Primer on Partial Least Squares Structural
Equation Modeling (PLS-SEM).

Henseler, J., Dijkstra, T., Sarstedt, M., Ringle, C., Diamantopoulos, A., Straub, D., Calantone, R. (2014).
Common Beliefs and Reality About PLS: Comments on Ronkkd and Evermann (2013).
Organizational Research Methods, 17, 182-209. d0i:10.1177/1094428114526928

Hills, G. E., & Hultman, C. M. (2011). Academic Roots: The Past and Present of Entrepreneurial
Marketing.  Journal ~ of  Small Business &  Entrepreneurship,  24(1), 1-10.
doi:10.1080/08276331.2011.10593521

Jones, R., & Rowley, J. (2011). Entrepreneurial marketing in small businesses: A conceptual exploration.
International Small Business Journal, 29(1), 25-36. d0i:10.1177/0266242610369743

Khoshmaram, M., Zarafshani, K., Mirakzadeh, A., & Alibaygi, A. (2017). Modeling Agricultural
Entrepreneurial Opportunity Recognition in Kermanshah Province: Application of NVivo Software.
Journal of Rural Research, 8(3), 388-403. doi:10.22059/jrur.2017.63477. (In Persian)

Morris, M. H., Schindehutte, M., & LaForge, R. W. (2002). Entrepreneurial Marketing: A Construct for
Integrating Emerging Entrepreneurship and Marketing Perspectives. Journal of Marketing Theory and
Practice, 10(4), 1-19. doi:10.1080/10696679.2002.11501922.

Seyed Mehdi Khakzadian, S. M. K., & Hamid Rezaei, H. R. (2021). Identifying and Analyzing Factors
Affecting the Entrepreneurial Marketing in Agricultural Cooperatives in Mazandaran Province.
Journal of Entrepreneurial Strategies in Agriculture, 8(15), 46-54. doi:10.52547/jea.8.15.46. (In
Persian).

Syed, M., & Nelson, S. C. (2015). Guidelines for Establishing Reliability When Coding Narrative Data.
Emerging Adulthood, 3(6), 375-387. doi:10.1177/2167696815587648

Toghraei, M., & Rezvani, M. (2012). Mapping of Social capital in entrepreneurial marketing activities in
small business. New Marketing Research Journal, 2(3), 87-106 (In Persian).

Toufi, a. (2018). An Investigation of the Interrelationships of Effective Factors on Entrepreneurial
Marketing in Agricultural Cooperatives by Using Fuzzy DEMATEL. Co-Operation and Agriculture,
7(25), 1-40.

Wang, J. (2021). A Management Model of Small- and Medium-Sized Enterprises Based on Deep
Learning Algorithm. Scientific Programming, 2021, 5996597. doi:10.1155/2021/5996597.

Ziaabadi M, Ghanbari S. Strategic Planning of Agricultural Entrepreneurship Development in Kerman
Province (Application of Fuzzy Hierarchical Analysis and SWOT). jea 2022; 9 (18) :68-81
URL: http://jea.sanru.ac.ir/article-1-320-fa.html (In Persian).


http://jea.sanru.ac.ir/article-1-322-fa.html
http://jea.sanru.ac.ir/article-1-320-fa.html
http://dx.doi.org/10.61186/jea.10.19.55
https://dorl.net/dor/20.1001.1.25383426.1402.10.19.5.4
http://jea.sanru.ac.ir/article-1-330-fa.html
http://www.tcpdf.org

