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Figure 1. Research Framework

Table 1. Variables Cronbach’s alpha and questions

o it sl ¢ligyS Sl ol s g ©Vlgus =) Jgi

&l CR AVE FaARAKY Jlgus sy Js sley ey
A IS <IAY ¥ M.S i o
Mu 2015) <IAY .I5¥ -IA¥ ¥ P.L e b L)) duﬁ‘i
-/2) <IAY -Ivg 3 CE obyiie b Jolo i
Tan & souse AN - Iv& A ¥ LC s Cyje B o
2015) - -Ivo - ¥ DI ks R SR
Lengler et al 2015) <IAY <IAY <IAY ¥ E.P Shlo 3 Sles



http://dx.doi.org/10.29252/jea.6.11.58
https://dor.isc.ac/dor/20.1001.1.25383426.1398.6.11.6.1
http://jea.sanru.ac.ir/article-1-183-fa.html

[ Downloaded from jea.sanru.ac.ir on 2025-12-18 ]

[ DOR: 20.1001.1.25383426.1398.6.11.6.1 ]

[ DOI: 10.29252/jea.6.11.58 ]

Y

Shlo 3,Shee 1 Dbk ol 15U )y

Table 2. Factor Loads of research items
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Table 3. Demographic characteristic of respondents

dandiges ;I ool Cunday slaodly Lo g 4j55 (sl
oslisal (blizsl bl sy 5 hvos Ll slagsbs,
B o CN Y R WE S SR WSS S P B R W
g > bliml ol g BSliceas o Shy
3y50 slayl38l o5 ad edlatwl (gylidle SYolee (g5lo e
Ldg SMart PLS ¢ SPSS ealaiuwl

oS atngsl SLicaos clasis ¥ Sy

e ? Jab EMoass plavw O Cnai>

1 %3

- 3 4 3 5 £ £ =

: X : 2% s ’ ; >
- 2 K - 4 & . S N T SN

< = - a ﬁ) a ) } 3) % _—; a o 3 9 3 A D

3 03 3 3 S + ¥ 3 3 3 3 3

= - = BN : ) — — =

= ¥ ¥ ¥ =2 2 £ 3 ¥ ¥ = £ & &£ g JORIS
o < > o 3 3~ > 3 3~ o - o
R < k< < < = ES x X Z ES o x X < & = < o
£ ¢ £ £ 5 F & F F 2 X - ¥ F 0 < 5 ¥ ’

95 s g o3g (oule yite lisdy (1B slacyje
Oylnlinl Colps cdls o il pled g dja Coje s
G225 Jol ansyd (F Jodo b gollas .l ouid odly LS
3fes 5 Lk el el U e
olina g e 5B huo pgd 4 b 08 1B A0k
see o b By bcaje po bl sl
pows dud b Cal 00 Al FIVOY (g )blize Jlide o «/FFY
b eSys Sllo s les (B slacaje 13U lyis b
2 bll e 8t n e el 45
cupo b (B lacoie (ule S L Sllo 5,Shes

25 3B YIFEE o bolas e g +/TVY ppue

Gaiod (SBans 8 5 S 903
glr e S0 Sip Sluye Bl S
GOF Lasls 48 coul 0 1) (F1) bwgs Jia Ll
Jaide Iy (F93 9 (Fom Jde 93 2 padls cpl ) el
S 3Ses mpin Gl Gl plgis g aa3e 13
9 18 Sy e g pals (pl Bg)e B4 S
89 g bwgio ctnd iy 4y /Y 9 /YO o[0Y polie
SOyl imghs > pasld cpl ke Nigd oo oy
Jde ol Jao (658 o3l saimd Ll a5 Wb Al
ol &S (Y UK 3 SMartPLS l5sle 5 5l onis gl sl
bl lbeablB g diwly st Slple 5,Slee
Ol ploxi iSe dw gl 398 & Cunl St pite
Ll o Ml pbpde b Jols 5 ohlSen b b))

1- Goodness of Fit


http://dx.doi.org/10.29252/jea.6.11.58
https://dor.isc.ac/dor/20.1001.1.25383426.1398.6.11.6.1
http://jea.sanru.ac.ir/article-1-183-fa.html

[ Downloaded from jea.sanru.ac.ir on 2025-12-18 ]

[ DOR: 20.1001.1.25383426.1398.6.11.6.1 ]

[ DOI: 10.29252/jea.6.11.58 ]

sy

WS M——ams %

Ll
mim
Pl

. ¥
PLE  4— Lau;":;:e

nig  A—171 )

WA il g 5o 1YY ojlod /i Jls /65,588 )3 (o818 (gl yunl,

1 o e T i
A L 2
nieq LEL L LSN g
//”e
LES il
s oo
Jt@ //
-~ ar ot
e o e —+ i
o6 I 050 P
T <7 npa—e BMZ
2 -
riss b
‘-\\E‘J.m-—v EoLs

0897 —p Ennd

ylstinl colps cdls > Smart PLS ljale 5 p> Gidgh (g s le Jao =Y IS5
Figure2. Research framework at smart PLS software in standard mode

Table 4. Hypothesis test results

Dy slaansd geil bt ¥ Jouo

o (P) s blime o () (Sl Jhae (B) e s

P 4058

b pas SIYEY VY. AN
b Joee FIvaY Nital
b e BIFAR </oa-

Wb ofee \Vhiai IYYY

Shlo 5 Sdes 1 (B slacy o sbul 3k 5l L)L slbelLl

)15 ylskine g cate 3l Sl 3,Shes p obylil clacubls Jsl
3 ylslias g cute yl 0B, oo sbul bk lacubls g

)15 jlsbine g cute b Slolo 3Kl (1B lacoje pow

Sl olixe g Cae ,3b

bl lacabl sl ) Caxs 4 698 jl i 4 b
S ob Gl @l usred b IE S S
9 Cute 156 (LB laco e dbul byl slacyll
Db Sl er (YFVD) Gaios ls b aS 3yl blixe
Scase blas 5 cute b 5l (S @l (pixen
alie by mls b oS cuwl Jlpls 5 Sles 5y (06,
psiamne Gygody byl eabl juie o s o olis
sy ¥o () slacuje sbul 3kl padiae ul 4
& WS e e 1y Gl dSles e Olpw
ol olib Gioiw obylib slacullB cuenl saimd jlis
38 & ey > (fSen b B 5 oo
Gl iy Slpolo
g bodls Julos g 4500 5l Jolbs slaasl 4 425 L
Moy «(6yS D g Cou Cuamd Hd oddz e cols
o byl cueal 4wl eSS glpte oS 244 0
9 b g g B i ple b QL)L s
Sl 4w g b bl cogdi |) gl g edg By (Slles
Lojlge 28150 9 plytia b @i Sjgot L)L i
kol sladiwlgs 5 al)las 5l g cul blsyl o 4BuuS ol
Ao s il Gise on (Sales ulpl o)ls 2]
S b ik GleMbl s (55,5 4 Bl e b jise

Sl (i (pyp $a5 cpl bl | ol San

Sbo 3 8hes d9mc 9 () (slaca e dbxl ) (2b)liL
e e 86 (Jolbs @S (poyp dp CSH
30 a1y <8y Glplo s Ses p b)lil sl
sacyje sbul Gk ol EE & s ol @l
S bl e gl e85 STl sSlee 5 Lol
38des 3 (3l Sacubl muiinn 236 iy Sl
s e d2gle Ol (pl (oyn b Jy Cosl 00 0l
oSl g Bolye K sy (1B oo gl o &S
&S Cawl ol IR 9 Cawl 045 u.nll‘ D)ﬂ.«.ﬁ LSI)f
2 @bioje g a2 dbul Bkl dlive gl
5l deols ol b aos cpl 6,135 o il Slpslo 5 ,Slee
slacase jl gy 93 Widg 4B axis o (Fr) (3uiv
Skl b (oml auie coje 9 pled coje 6,
SF Pl Cute pb ) Clplo 5 Shee n 2b)l3L
@l b gmoen )b Slen Jol8 J5b 4 S o
bl lcublE (e ol ol a5 (V) Geio
25 S b 3 el Gipoh g (g Cjpon;
Pl 3l pf odjk p ibline 5 s 3b 0558
Osed )l Jlesan (odgas U oyl (S b 5,Slee
& ol ol byl el Gl skl )
oo g hlSen b bl ol ie b Jels sla yiie


http://dx.doi.org/10.29252/jea.6.11.58
https://dor.isc.ac/dor/20.1001.1.25383426.1398.6.11.6.1
http://jea.sanru.ac.ir/article-1-183-fa.html

[ Downloaded from jea.sanru.ac.ir on 2025-12-18 ]

[ DOR: 20.1001.1.25383426.1398.6.11.6.1 ]

[ DOI: 10.29252/jea.6.11.58 ]

5¥

Shlo 3,Shee 1 Dbk ol 15U )y

O )3 5 GBS (l ) edd Ll olal b by )
Slasol 4 das g b cpizmad Dy pl gl duslio Sl pac
Wl 0as ealatwl  edd 6)916‘"? Cas doliduwy
@ e ()5 pges dalidny (S slacudgie
@ Ppdly » bgul (gl 5 (Bly cbiluy,
S o Cydgie Jloc!
LS TG PRE Y

S b & Sl (PpSesS b S)yp Sl 4 2 L
by coml b gl dob (b 5l 5 a8 e il o
5 bl Bkl 4 g bld 4 bl ST
S dluon (6loygiS g bjpe jl 08,5 Aol (pinen
Ol maite 36 a8 slaylih 4 2555 Copuw g Jola
o) oo g glaes el pae sais clacodgisxe )
Dy S b cylled oo o aodls

cbaiulgs b casle OVgame b ol 55 debls
CS b (pizmen g 390 adje L3) I plete 5 lyide
Cuwd OYqazee &l 9 0dgi 0 Alie Coje 4 lgi e
bls)l ohlSen 5 byiie b ojlaer Hb e s b
3 it b bls) o S ang y sl il o3
obl ol 5 batwles cwd g Mol laylib
b 550 8 i Jlyolo 2)Sles dguty 50 Wlgi oo
sodS plo palLlS clbeS s G ol
gt 85 )8 ()2 390 ) (65y9liS Y graea
3 &S cpl yo ead &l Jao oan] @labss ) 24 e
3y50 35 Syp LS b 5 4Bl & jaody calise il
e S yndin Qlebl b 1) @l Gl B 3)8 )8 oy
L1y pols Gaiss )d oad &3l Joe olg5 o puizmen 0D
Shaab 58wy 3yse iz Jlpdlo dolie 4 4y

9.

10.
11.

12.

13.

14.

15.

cusly S99 (§uiod O’..I oy gD a5 Cudgdome ks
Sl B (2B g LBb cldlas s2g pas 4 g0

&bo
Orak, F. and M. Babaeezakilaki. 2015. Evaluation of the relationship between marketing capabilities
with organizational performance of food manufacturing companies in Tehran. Brand Management,
22: 147-176.
Bahrainizad, M. 2016. Investigation on the effects of market-oriented on the performance of exports:
the Study of manufacturers and exporters of customs in Bushehr. Business Strategies; 12(6): 73-86
Jafapoor, M. 2012. Proposition and examination of a conceptual model for the relation between
intangible assets and performance of commercial Organizations. Journal Management System, 47: 20-
53.
Rezaee, R. 2017. The impact of international marketing strategies on export performance. Journal
Management System, 917: 55-80.
Khaef Alah, A.A. and H.A. Rezaie Dolat Abady. 2006. Model to measure the impact of market
orientation on business performance regarding to the marketing capabilities in chemical industries.
Management Research in Iran, 10(1): 131-131
Shojaie, M., R. Mohtaram and S. Ataherian. 2014. The effect of enterprise interior items on export
performance Case study: Exporting pistachio companies in Tehran. Journal of Business Management,
64: 791-807.
Talebi K., M. Tajeddin and M. Samiezadeh. 2010. Investigating the link between environmental
factors and internationalization of SMEs. Journal of Entrepreneurship Development, 33: 55-79.
Faryabi, M., R. Tajvidi and M. Tajvidi. 2011. Investigating the relationship between market-
orientation and competitive advantages in Iran Tractor Manufacturing Industrial Group. Journal of
Productivity Management, 52(17): 131-160.
Vahedi, M. and S. Mosavion. 2015. Identifing difficulties of agricultural businesses in animal sub-
sector of Ilam Township. Journal of Entrepreneurial Strategies in Agriculture, 23: 35-42.
Heydari, Hooman. 2005. Structural equation modeling: using Lisrel, Samt Publication.
Acar, F. Pinar. 2015. The effects of top management team composition on SME export performance:
an upper echelons perspective. Central European Journal of Operations Research, 24(4): 833-852.
Albaum, G. and D.K. Tse. 2001. Adaptation of International marketing strategy components,
competitive advantage and firm performance: a study of Hong Kong exporters”. Journal of
International Marketing, 9(4): 59-81.
Angulo-Ruiz, R., N. Donthu, D. Prior and J. Rialp. 2018. How does marketing capability impact
abnormal stock returns? The mediating role of growth. Journal of Business Research, 82: 19-30.
Barney, J. 1991. Firm resources and sustained competitive advantage. Journal of Management, 17(1):
99-120.
Barney, J.B. 1999. How a firm’s capabilities affect boundary decisions". Sloan Management Review,
40: 101 pp.


http://dx.doi.org/10.29252/jea.6.11.58
https://dor.isc.ac/dor/20.1001.1.25383426.1398.6.11.6.1
http://jea.sanru.ac.ir/article-1-183-fa.html

[ Downloaded from jea.sanru.ac.ir on 2025-12-18 ]

[ DOR: 20.1001.1.25383426.1398.6.11.6.1 ]

[ DOI: 10.29252/jea.6.11.58 ]

£0 WA il g 5o 1YY ojlod /i Jls /65,588 )3 (o818 (gl yunl,

16. Bhavadwaj, S., G. Varadarajan, P. Rajan and F. John. 1993. Sustainable competitive advantage in
Serrice industries: a conceptual model and research Propositions. Journal of marketing, 57(4): 83-99.

17.Blesa, A. and M. Ripollés. 2008. The influence of marketing capabilities on economic international
performance”. International Marketing Review, 25(6): 651-673.

18.Blesa, A., D. Monferrer, Y. Nauwelaerts and M. Ripollés. 2008. The effect of early international
commitment on international positional advantages in spanish and belgian international new
ventures”. Journal of International Entrepreneurship, 6(4): 168-187.

19. Cacciolatti, L. and S.H. Lee. 2016. Revisiting the relationship between marketing capabilities and firm
performance: The moderating role of market orientation, marketing strategy and organisational power.
Journal of Business Research, 69(12), 5597-5610.Day, G.S. 1994. The capabilities of market-driven
organizations”. Journal of Marketing, 58(4): 37-52.

20.Day, G.S. and R. Wensley. 1988. Assessing advantage: a framework for diagnosing competitive
superiority. Journal of Marketing, 52(2): 1-20.

21.Fang, E. and S. Zou. 2009. Antecedents and consequences of marketing dynamic capabilities in
international joint ventures”. Journal of International Business Studies, 40(5): 742-761.

22. Griffith, D.A., G. Yalcinkaya and R.J. Calantone. 2010. Do marketing capabilities consistently
mediate effects of firm intangible capital on performance across institutional environments?”. Journal
of World Business, 45(3): 217-227.

23. Henderson, R. and W. Michell. 1997. The Interaction of Organizational and Competitive Influences
on Strategy and Performance". Strategic Management Journal.

24.Kamboj, S., P. Goyal and Z. Rahman. 2015. A resource-based view on marketing capability,
operations capability and financial performance: An empirical examination of mediating role.
Procedia-Social and Behavioral Sciences, 189: 406-415.

25.Krasnikov, A. and S. Jayachandran. 2008. The relative impact of marketing, research-and
development, and operations capabilities on firm performance. Journal of Marketing, 72(4): 1-11.

26. Lengler, J.F.B., C.M.P. Sousa and M.G. Perin. 2015. The antecedents of export performance of
Brazilian Small and medium-sized enterprisesSMES): The non-linear effects of customer orientation.
International Small Business Journal, 34(5): 701-727.

27.Leonidou, L.C., D. Palihawadana and M. Theodosiou. 2011. National export-promotion programs as
drivers of organizational resources and capabilities: effects on strategy, competitive advantage and
performance. Journal of International Marketing, 19(2): 1-29.

28. Lepak, D.P., K.G. Smith and M.S. Taylor. 2007. Introduction to special topic forum: value creation
and value capture: a multilevel perspective. Academy of Management Review, 32(1): 180-194.

29. Martin, S.L., R.G. Javalgi and E. Cavusgil. 2016. Marketing capabilities, positional advantage, and
performance of born global firms: Contingent effect of ambidextrous innovation. International
Business Review, http://dx.doi.org/10.1016/j.ibusrev.2016.11.006.

30. Mata, F., W. Fuerst, J. Barney. 1995. Information Technology and Sustained Competitive Advantage:
A Resource Based Analyses. MIS Quarterly, 19: 487 pp.

31.Mu, J. 2015. Marketing capability, organizational adaptation and new product development
performance. Industrial Marketing Management, 49: 151-166.

32. Newbert, S.L. 2007. Empirical research on the resource-based view of the firm: an assessment and
suggestions for future research. Strategic Management Journal, 28(2): 121-146.

33. Newbert, S.L. 2008. Value, rareness, competitive advantage and performance: a conceptual level
empirical investigation of the resource-based view of the firm”. Strategic Management Journal, 29(7):
745-768.

34. Porter, M. 1985. Competitive advantage, creating and sustaining superior performance. New York:
Free Press.

35. Porter, Michael E. 1980. Competitive Advantage: Techniques for Analyzing Industrial and
Competitors”. New York: Free Press, pp: 135-148.

36.Powell, T.C. 2001. Competitive advantage: logical and philosophical considerations”. Strategic
Management Journal, 22(9): 875-888.

37.Ripollés, M. and A. Blesa. 2012. International new ventures as ‘small multinationals’: the importance
of marketing capabilities”. Journal of World Business, 47(2): 277-287.

38.Shoham, A.M., G. Rose and F. Kropp. 2005. Market orientation and performance: a meta-analysis".
Marketing Intelligence and Planning, 23(5): 435-454.

39. Sousa Carlos, M.P. 2005. Export performance measurement: A evaluation of the empirical research in
the literature™. Academy of marketing science review, available: http://www.amsreview.org.


http://dx.doi.org/10.29252/jea.6.11.58
https://dor.isc.ac/dor/20.1001.1.25383426.1398.6.11.6.1
http://jea.sanru.ac.ir/article-1-183-fa.html

[ Downloaded from jea.sanru.ac.ir on 2025-12-18 ]

[ DOR: 20.1001.1.25383426.1398.6.11.6.1 ]

[ DOI: 10.29252/jea.6.11.58 ]

s Shlo 3,Shee 1 Dbk ol 15U )y

40.Tan, Q. and C.M.P. Sousa. 2015. Leveraging marketing capabilities into competitive advantage and
export performance. International Marketing review, 32(1): 78-102.

41. Tenenhaus, M., VE. Vinzi, Y.M. Chatelin and C. Lauro. 2005. PLS path modeling. Computational
Statistics and Data Analysis. 48(1): 159-205.

42. Theodosiou, M., J. Kehagias and E. Katsikea. 2012. Strategic orientations, marketing capabilities and
firm performance: an empirical investigation in the context of frontline managers in service
organizations. Industrial Marketing Management, 41(7): 1058-1070.

43.Vorhies, D., L. Orr and V. Bush. 2011. Improving customer-focused marketing capabilities and firm
financial performance via marketing exploration and exploitation”. Journal of the Academy of
Marketing Science, 39(5): 736-756.

44.Vorhies, D.W. and N.A. Morgan. 2005. Benchmarking marketing capabilities for sustainable
competitive advantage. Journal of Marketing, 69(1): 80-94.

45.Zou, S., E. Fang and S. Zhao. 2003. The effect of export marketing capabilities on export
performance: an investigation of Chinese exporters. Journal of International Marketing, 11(4): 32-55.


http://dx.doi.org/10.29252/jea.6.11.58
https://dor.isc.ac/dor/20.1001.1.25383426.1398.6.11.6.1
http://jea.sanru.ac.ir/article-1-183-fa.html

[ Downloaded from jea.sanru.ac.ir on 2025-12-18 ]

[ DOR: 20.1001.1.25383426.1398.6.11.6.1 ]

[ DOI: 10.29252/jea.6.11.58 ]

Journal of Entrepreneurial Strategies in Agriculture Vol. 6, No. 11, Spring and Summer 2019 ..........ccceeoieviivninsieiennnisieieevn v 07

The Impact of Marketing Capabilities on Export Performance
(The Case of Iranian Entrepreneurial Exporter Companies of Agricultural
Products)

Pouya Behzadnia® and Naser Sanoubar?

1- MBA graduated at university of Tabriz (Behzadnia.pouya@gmail.com)
2- Associate Professor at university of Tabriz
Received: June 2, 2019 Accepted: September 18, 2019

Abstract

The purpose of this study was to investigate the effect of marketing capabilities on export
performance of Entrepreneurial Exporter companies of Agricultural Products in Iran, directly
and indirectly, with the mediating role of competitive advantages. The statistical population of
this research is export companies of agriculture products in Iran, which have export
performance in the past 3 years. using available rrandom sampling method, 423 questionnaires
were collected. Respondents to questionnaires in companies, were executives. To test the
research hypotheses and data analysis, SEM structural equation modeling and SPSS and Smart
PLS software were used. The results of statistical data and structural equation modeling showed
that marketing capabilities do not have a direct impact on the export performance of the
company and its impact is due to the creation of competitive advantages. Marketing capabilities
have a positive and significant effect on competitive advantages, and competitive advantages
have a positive and significant effect on export performance. Also, a general review of the
results shows that the variable of marketing capabilities, directly and indirectly through the
creation of competitive advantages, explains 45% of the variations in the export performance,
which indicates the importance of marketing capabilities Market sensing, Customer engaging,
and Partner linking) in Achieving superior export performance. Based on the results of this
research, companies should be aware of the importance of marketing research and try to keep in
touch with customers and partners alike and note that connecting with customers in international
markets and recording their demands and suggestions can be effective in improving the
company'’s export performance.

Keywords: Export Performance, Marketing Capabilities, Competitive Advantage, Agriculture
Products
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