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Extended Abstract

Background: In recent years, researchers have studied the factors affecting the performance of agricultural
businesses and have identified entrepreneurial marketing as one of the new approaches and innovative
solutions to maintain the survival and increase the income of these businesses. In this regard, the current
integrated research (qualitative-quantitative) was conducted with the aim of identifying and classifying the
determinants of entrepreneurial marketing among gardeners in Kermanshah city based on the three-pronged
model.

Methods: In terms of the general paradigm, the present research is classified as an integrated study
(qualitative-quantitative) and is considered applied in purpose. In the qualitative part, aimed at identifying
and classifying the determinants of entrepreneurial marketing among gardeners in Kermanshah city based
on the three-pronged model, the Delphi method was utilized. The study population in this section included
16 experienced gardeners and 14 experts and horticultural specialists active in Kermanshah city. In this part
of the study, in-depth individual interviews and focused group discussions were used to collect data. In the
quantitative part, which aimed to validate the entrepreneurial marketing model among gardeners in
Kermanshah city, the descriptive-correlation method with the partial least squares approach (Smart PLS)
was employed. The statistical population in the quantitative part consisted of all users of the horticulture
department of Kermanshah (N=3362), selected for the study using stratified sampling with proportional
allocation, based on the Karjesi and Morgan table. SPSS and Smart PLS software were used to analyze the
data in both descriptive and inferential statistics.

Results: The results of the Delphi study led to the identification of 28 items effective on entrepreneurial
marketing among gardeners in Kermanshah city. Further, using the three-pronged model, these items were
categorized into three classes: behavioral factors (9 items), structural factors (7 items), and background
factors (12 items). The results of the quantitative part of the study showed that the status of behavioral and
contextual factors among the gardeners of Kermanshah city was below the average level, while the status
of the structural factor was slightly above the average level. Additionally, the findings indicated that
gardeners in Kermanshah possessed average entrepreneurial marketing skills. Finally, the findings from the
structural equation modeling section indicated that approximately 89% of the changes in entrepreneurial
marketing are explained by the items identified in the research, categorized into three factors (behavioral,
structural, and contextual).

Conclusion: Improving the state of entrepreneurial marketing among gardeners in Kermanshah requires
planning and special attention from officials and planners to behavioral, contextual, and structural factors.
Based on the findings of this study, suggestions have been made to achieve this goal.
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Table 1. The percentage of agreement on the items affecting the entrepreneurial marketing of gardeners in
Kermanshah city

335 g 3y 203 o
level of Agreement Item
agreement percentage
Lwgic 58 el g Joae 5 cllab g5 1
medium Type of activity and production product of gardner
< 67 Sl ) 5 yie sl ol 2
Good Identification of technical needs and value creation
S 77 ailato 5 Lisg) (J)gf 5 (6,503)5 Cundy 3
Excellent The state of tourism and tourism in the village and region
S 80 2L 5 2Lk hjsel sl MS > <8y 4
Excellent Participation in marketing and entrepreneurship training classes
Lo 37 JHEL G pdiSinn ol 5
medium 3 The level of risk taking by the gardener
S 87 (e 9 @Y padle ey Y gazs : Jold) (95 (sl 6599iST 5 onlainl 4> (391 95 sk 6
Excellent Being a pioneer in the use of new technologies (including: new products, machines, etc.
e Sl Glbliyl cbaasis jlooliiwl cqp dalaio (bls)l cbcdloy; des Lge
7 Lack of readiness of communication infrastructures in the region to use virtual communication 7
Excellent networks
‘_;llr. 80 Sibre slaass 9 uJaLJ)I dlmJUK ‘g;cLo..M dlbog)f 20 Cogac 8
Excellent Membership in social groups, communication channels and virtual networks
S 100 Mg cae 13 o) GBI 5 SIS A (o yed ) 9
Excellent Access to world-class technology and knowledge for production
Sy 67 Mg slban e Q‘;’ﬁ“’ 10
Good The amount of production costs
S 83 ailaio g 5k 0 badawly 9 oYY 11
Excellent Dealers and intermediaries in the market and region
S 100 sk 3y 5k 0)sd Lo O Miges Sy 12
Excellent Payment of low-interest facilities with a long repayment period
S 83 My godks (39 oy 5 13
Excellent Auvailability of production inputs
S 97 ) eSS g b plio vy . 14
Excellent Existence of conversion and complementary industries
Lwgio 58 Y g (6500l 15
medium Storage of products
Juyes 63 Ogyd Cax S clroguds 5l oolazl 16
Good Using creative ways to sell
‘_;ll:. 83 9B Skt EL' alols 17
Excellent The distance between the garden and the market
cP 73 adale )3 b 929 18
Good The presence of competitors in the region
Cp 63 ol g paasde (1555 9 gy (65,54 19
Good Employing specialized and skilled forces and workers
S 80 ailaie )5 Lol g GlBdyw dgxg 20
Excellent The presence of cold storage and storage in the area
S 87 b S s Sl glubis 21
Excellent Identifying the target market and sales location
S 87 ) b Y paxe b9 dLmAiJ_\D:JI 9 Lmé_ald deg 22
Excellent The existence of cooperatives and unions selling garden products
S 93 S5o9uS SV gazme puite adye solRioles 5,155 23
Excellent Holding exhibitions for the direct supply of agricultural products
S 100 ul"-" )bl 352 24
Excellent The existence of local markets
o 63 Jyame (B8 Cua Mg Jore 4 (oo slaosle Cunsy 25
Good The condition of access roads to the production site for selling the product
S 77 cabldy uLuLo oiblS Caa ey L:)Yl-wf)lﬁ 5 &59eSS & oy 2
Excellent Access to harvesting technology and machinery to reduce harvesting waste
Lawgio 55 (i 5 8 yp gdipainn) il & Jpammo &)l ogo 27
medium How to present the product to the market (packaging, sorting, etc.)
S 97 gd by sy S gaze Clydlo ladiw) o3)9] paly8 28
Excellent Providing opportunities for the export of manufactured products by the government
e 90 il 29
Excellent branding
S 100 _ d):lfp S ook Y gaes AJ,; 2 ojlsliol cole, _ 30
Excellent Compliance with standards in the production of products, especially for
e 77 g gleodl Cuad O Candy 31
Excellent The situation of stability of production input prices
Sk 20 Y gaze (5938 Cuod LS Cumdy 22
Excellent The status of product sales price stability
Source: Research findings G0 ol sgeie

o SAs Gl (O¥game gyl g cuslbyy cps chby laagS (V) Jgio 5l oselcwnda gls olol
ld g @ S5 Gl O aw Jole (b Jae il p e e Jlo g o 3815 e
Ol e p WL Ll oS Clals) bugie cbaS g 4y da do e 4SS aw


http://dx.doi.org/10.61186/jea.10.19.55
https://dor.isc.ac/dor/20.1001.1.25383426.1402.10.19.5.4
http://jea.sanru.ac.ir/article-1-330-fa.html

[ Downloaded from jea.sanru.ac.ir on 2025-12-18 ]

[ DOR: 20.1001.1.25383426.1402.10.19.5.4 ]

[ DOI: 10.61186/jea.10.19.55 ]

4]

plye Lh53 (50 g e liass oy Sl B i) S
VEY /Y oyles [omd Jlo /6555l )3 (0,81 (clad pualy

L85 L8 Sl dw Jae &8 aw clidb o lbcasl
O S aw Jao el 1 (V) g @b Jels (]
L5455 wudal g

OL»LL.JB)K 5! FrilYe 3 ISie (gl ‘oL;Zl.SLo)f Oliaw
g9 @ dagi b Jolos onpols Hlai glaal by ((slaie;

LSSl aw Jae obel g 4l 318 b )hL (slaodiS s (caidiod =Y g
Table 2. Classification of entrepreneurial marketing determinants based on the three-pronged model

Items &5

Jols )
Factors Row

A1) 5 e i olelis

Identification of customer needs and value creation

oraziin g lo o)) 9 gy 658 4
Employing skilled and specialized forces and workers

(w9 Y| Ordle eyt Y gz : Jold) (pg b (59T 5

szl )3 391 9y (i

Being ahead in the use of new technologies (including: new products, machines, etc.)

il Sy
branding

2L 5 bl (bigal s8> eS8 &) 1
Participation in marketing and entrepreneurship training classes behavioral
$ibre sloass 9 u_bLJ)l LsLmJULf ‘L;:Lo.ol lemog)f 20 Cogac
Membership in social groups, communication channels and virtual networks

U998 Cas SBMS gl o 3l odliiul
Using creative ways to sell

Olyolo Cga 039 4 OY guate Adgi 50 bl cole,
Compliance with standards in the production of products, especially for export

P Je 9 Bun lil alulis

Identifying the target market and sales location

Wy lo 4o e
The amount of production costs

SYsb a5k 0)ed Loy o5 s by
Paying low-interest facilities with a long repayment period

Eb Vg (ig8 sbapbl g b Selss

299

The existence of cooperatives and unions selling garden products

39S S pano pulans 452 sloelliles 5155 @l 2
Holding exhibitions for the direct supply of agricultural products Structural

me LSL“ )I)L .)9.>9
The existence of local markets
B i b gl alold

The distance between the garden and the market

My gk (392 oy )
Auvailability of production inputs

Mg cax 13 55y G 9 (SIS Ay gy
Access to world-class technology and knowledge for production
d)b“ quL.))‘ dlmd&uu )l oalauw! S ddlais ULLJ)I dlm&&h 25 Od98 L.@‘A
Lack of preparation of communication infrastructures in the region to use virtual communication networks

eSS g (it mlio 2529

Existence of conversion and complementary industries

aahio )3 cud) g9

The presence of competitors in the region

dilaie )0 Lol g 1Dy dgxg

The presence of cold storage and storage in the area

aiaie 5 3 o b alawly 5 oYY

Dealers and intermediaries in the market and the region Sl 3
Jaase (o9y8 Caa Mg oo 4y (o yiwd sl o3> Cumdy Context
The condition of access roads to the production site for product sales
Cubldy Gluls yials cas cuily OV ile 5 (65905 4 g yiwd
Access to harvesting technology and machinery to reduce harvesting waste
o heg ey o¥same clplo sl dinej (39 walt
Providing opportunities for the export of manufactured products by the government
ailaio g log) (w95 9 (§583,5 Cunidg
The state of tourism and tourism in the village and region

My sbodls Cuod LS Cundyg

The stability of the price of production inputs

SN gane i uad BLS Cundy

The situation of product sales price stability
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Table 3. The state of entrepreneurial marketing of gardeners in Kermanshah city and its determinants based on the

three-pronged model

Variable level jxio pdaw Standard deviation  )lse >l Mean  Sle Variable e
5b; b lawgie . . by 2L b3l
Moderate to high 085 303 Entrepreneurial marketing
baosgio b oS 0.983 2.852 &) Jelo
low to medium Behavioral factor
3L b lawgie 751 1 sl Lol
Moderate to high 075 3.189 Structural factor
bawgio U o8 0.579 2.808 e Jolo

low to medium

Context Factor

S (63 G B 8 G =) S5 (sl g o g Sl eite i ol

L 5 035 Lls wly 3L Lk laadlie Logas
(¥ dgia) 8> pogad cpl 3 )y Camdg cn

il ositS s (ol Jio (b)) Holateds
Ol e SLel a3 Jlb ol ey sl p aly 81,8
hodle Jae 5 spSejlul Jao iz 90 53 olisle S
o pshaieds b 48,5 0y ()Ll DYolee (5l S
el 1 ool 6 pSojlul Jae (2Ll 5 (2lsy i)
) Sl dix Bl 5l ey &S 5 ool gl Lol
Gilr @ @lidy Jio (1395 (oo (ale )b )l
oM (B Joio) Siln (2058 uadld ) dinge
obe yla g (P Jese) pSeilul Jue byl b
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Table 4. Ranking of studied producers in Kermanshah city in terms of entrepreneurial marketing

Y < il ooliz 2P - o Gl B 3L sl
. Orls = i Joslic oo Pl U"”l St Dimensions of entrepreneurial
Rdwk N xko d”t?_’ &l Focusing oo A &ole marketing
an Total Risk- nnovation Use of : " Value- Customer- s s, Lt
f onthe Pioneering ; ; ; Skl iy pj
Average  Taking Resources Opportunity Creating  Orientation Horriculire sobsections
4 4.151 3.990 4,024 4.190 4,194 4.277 4.3 4.086 O‘)L{ O‘)‘“’}
Saffron growers
2 4.351 4.095 4.403 4.625 4.179 4.302 4.367 4.483 JS UL{M) U9
Flower growers
5 3.941 3.548 4111 3.250 4.339 3.896 4.083 4.367 E)b olSm.) U9
Mushroom growers
6 3.673 3.393 3.514 2.958 4.036 3.875 3.633 4.400 . @*_5)13 lals P92
Cultivation of medicinal plants
1 4360  3.798 4528 4.278 4.452 4229 4,500 4733 ohl wls
Greenhouse keepers
3 4.273 3.726 4.306 3.917 4.524 4.385 4.667 4.383 Jk O}SMJ L9
Seedling breeders
7 3037 2616 2344 3.496 3.170 2.417 3.875 3.339 obll
gardeners
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Table 5. Indicators for evaluating the fit of the measurement model

RMS NFI SRMR

il pasls
Fit index

0.11 0.79 0.06

oAb 3yl jlhde
Estimated value

Source: research findings

Sy o gl uilyly pSibe yis 48 395 s oanlie
oRagk iy Jbe lacjle JI S
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Table 6. Summary of the evaluation results

5o clnadl, e

Slke 85l 1l Sl (F) g o 0 ) b

oo glaojls b3 sl (AVE) oad glyscl el
@Yl (hSen 2lgy 5 (g Soilal Jae (slaojle
@l xSl S ke S s by
il Ll Sl Sl yia oS sl oyl s
bojle o o Siesod b |y ojls o (gl (AVE) o3
oS Awlie Limgh Jde 0 2350 slaojle  ple
Sl ol gl el uil)ly 5:Sle jlade Hio o claigSay
o3l ol o 008 )5l (Stassads Sl 355 (ol ojls o
Fornell & ) wib Liagh Jdo 50 35350 slaojlw plu b
(V) Jado yo odd &Iyl ol wlwly .(Larcker, 1981

&rSoilul Jae ol gls AoMs —F i

aiigs gl yuiio
o AVE CR Latent variables
0.792 0.827 0.905 G55 )
value creation
1 1 1 be 5l ookl
Use of resources
0.887 0.691 0918 Cuod 2 3550
Focus on opportunity
0.732 0.787 0.881 Sply S
risk taking
Sole (g e
0.863 0.879 0.936 Customer Orientation
0.807 0.634 0.847 Ssly
Innovation
0.767 0.683 0.866 oot Pl
Being a pioneer
1 1 1 45"9.)5‘)[;_ u%lf.)])'lé i
Entrepreneurial marketing
0.869 0.657 0.905 k2,
behavioral
0.828 0.592 0.879 ol 4o
Context
0.792 0.618 0.866 sl
Structural

530 clasil, ssie
Source: research findings

1- Goodness of Fit
3- Root Mean Squared Residual Covariance Matrix (RMS_Theta)

2- Standardized Root Mean Square Residual (SRMR)
4- Normed Fit Index (NFI)
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Table 7. Mean, standard deviation, square root of the extracted variance and correlation coefficients of the constructs

55 (gl ol
Structures
11 10 9 8 7 6 5 4 3 2 1 Research
0.910 8 )l
value creation
1 0.481 g ] o3tz
Use of resources
ooy §S yel
1.000 0.638 0.757 Focus on
oppqrtunity
0.831 0.885 0.524 0.665 Sy S
risk taking
oo s yide
0.810 0.779 0.882 0.567 0.664 Customer
Orientation
0.887 0.721 0.641 0.774 0.431 0.514 ‘5)5]5
Innovation
0.807 0.729 0.819 0.799 0.882 0.560 0.637 o Pt
Being a pioneer
byl bk
0.786 0.770 0.717 0.779 0.791 0.877 0.558 0.641 Entrepreneurial
marketing
0.938 0.729 0.726 0.659 0.720 0.699 0.822 0.502 0.556 k)
behavioral
0.796 0.683 0.771 0.817 0.732 0.821 0.715 0.837 0.554 0.559 ol e
Context
0.836 0.744 0.642 0.766 0.767 0.671 0.721 0.803 0.827 0.525 0.576 sl
Structural

Source: research findings
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Figure 1. Structural model of research in standard mode
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Figure 2. The structural model of the research in meaningful mode (t-value)
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Table 8. Summary of the evaluation results of the research model
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