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Extended Abstract

Background: In recent years, entrepreneurship, as a dynamic process for creating added value,
has transformed the world of economy and industry, setting the wheels of employment in
motion and causing the growth and dynamism of the economy of society. Today,
entrepreneurship has undergone changes, including digital entrepreneurship, which is a new
way of doing business that paves the way for economic development in developing countries.
This emerging phenomenon is capable of providing numerous opportunities for entrepreneurial
activity through digitalization. Today, with the increasing spread of technology, the global
economy has also shifted its approach from a traditional economy to a knowledge-based
economy. The driving force of such economies is knowledge-based companies that play an
important role in economic growth and apply the digitization process in their businesses to
compete globally. By utilizing digital technologies, they provide more customers with the
opportunity to reorganize and establish communications. On the other hand, the growing trend
of digital entrepreneurship and the launch and creation of digital entrepreneurial businesses in
the world is due to the use of new technologies, including the Internet. Given the growing trend
of Internet use, new capabilities are constantly being added to this phenomenon, and humanity
is demanding new functions from it. Therefore, it can be predicted that social networks, as a
function of the Internet, will be much more important for human life in the future. In social
networks, entrepreneurs identify existing resources and find new ways to combine them with
their own resources and knowledge. In Iran, however, it is still not clear to many businesses
how they can use this tool to improve the level of services and products. In the current era,
knowledge-based companies are known as the drivers of the economy of developed and
developing countries. The performance of these companies, especially in the agricultural sector,
has an impact on the future performance of the country's economy. Today, an economy based
on knowledge and entrepreneurship is one of the important issues for the growth and
development of various economic sectors in the world. In this regard, the agricultural sector,
like other economic sectors, requires the use of knowledge, innovation, and technology for
growth and development. Agriculture is one of the important economic sectors of countries and,
as the first economic sector, has played a role in providing human life since ancient times and
has roles, such as creating employment and income, and ensuring food security for the
community. The agricultural sector has now become more knowledge-based, and one of the
priorities of the Vice Presidency for Science and Technology in the last 2 years has been to
support the creation of knowledge-based companies in the agricultural sector. Therefore, this
study aims to design a digital entrepreneurship model based on social networks in agricultural
knowledge-based companies in Mazandaran Province.

Methods: The research method is of a developmental-applied type based on the objective and
qualitative in terms of the method. Considering the research background and the opinions of 20
university professors and managers of agricultural knowledge-based companies, the
components of the model were identified using the Delphi method. Then, the interpretative
structural method and Mi'kmaq analysis were used using Excel software to design a digital
entrepreneurship model based on social networks. The interpretive structural modeling method
is an interactive learning process in which a set of different and interrelated elements is
structured into a comprehensive, systematic model. This methodology helps create and direct
the complex relationships between the elements of a system. One of the main logics of this
method is that the elements that have a greater impact on other elements in a system are always
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of higher importance. The steps of interpretive structural modeling are: 1- Identifying variables,
2- Obtaining the structural self-interaction matrix, 3- Obtaining the initial achievement matrix,
4- Final achievement matrix, 5- Segmenting the achievement matrix, and 6- Drawing a diagram.
Results: Sixteen components of building trust between individuals, building friendship between
individuals, creating partnership between individuals, spirit of information exchange, shared
identity, empathy, business colleagues, friends, family members, strong relationships, weak
relationships, social interactions, social capital, common language, common stories, and
displaying instances in the form of four dimensions (content of social relationships, social
sources of information, structure of social relationships, and method of information transfer)
were identified using the Delphi method. It also showed that the digital entrepreneurship model
based on social networks has two levels, with the dimensions (content of social relationships,
social sources of information, and the structure of social relationships) being at the first level
and the dimension (the information transfer method) at the second level. It should be noted that
the dimensions at the higher level are less influential and are more influenced by the dimensions
at the lower levels. Moreover, the results of the analysis of the influence and dependence of the
variables showed that the dimension (method of information transfer) was in the independent
cluster, and the dimensions (content of social relationships, social sources of information, and
the structure of social relationships) were in the dependent cluster.

Conclusion: Finally, it can be concluded that, given that the information transfer method is at
the second level and an independent cluster, it is considered the infrastructure and basic
foundation of digital entrepreneurship based on social networks in agricultural knowledge-based
companies.

Keywords: Agriculture, Digital, Entrepreneurship, Knowledge-Based, Social Network

How to Cite this Article: Khakzadian, S.M. (2025). Designing a Digital Entrepreneurship Model Based on Social
Networks in Agricultural Knowledge-based Companies in Mazandaran Province. J Entrepreneurial Strategies Agric,
12(2), 105-114. DOI: 10.61882/jea.2025.437



http://dx.doi.org/10.61882/jea.2025.437
http://jea.sanru.ac.ir/article-1-437-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-01-31]

[ DOI: 10.61882/j€a.2025.437 |

VEF /Y o lous /pmales Jlo /65y9LiS )3 (o 8T (slad el

Sl s gila g (559LiS ghe oSS

P el GBaSed p e JUad (2,81, Jse (1)
Olaisle il (655918 Qb il SlacS oo

oL (g0 ap
(m.khakzadian@umz.ac.ir : Jggue oaimng3) ¢yl ¢yl ys3jle eyl ¢yl y355le olStils (o) 5 (oolatdl pole 0uSLtils o i BT,8) ixio o pte 09,5 Lkl
V¥ ¥ 8 s bl VF VY il o VYINVYD sedl s o)l
W B YD daxio

by 0452

S &y s g ol a3l Jgoxio |y Cantio g dlatBl (glio w0dg38] b3 bl (gl by anTjd lgiedy (8IS 8 sla Sl 55 18U g dodile
ALl oad Sl (B dlox | SY5o0 e (B0 g el sl 005 dnoly SlatBl plisy g A5y o (JUl slog 2 (2515
Ul B Herbss oy (pl A o w2l)d drwgi S gy (sloyedS )0 (oolaiBl anwgi lp 1) diej &5 cunl [ S Was 0gud Jliowd
Iy 295 35095 58 Sl Sbaibl sygld 938l39) (S b ojgyal S a3 (il Jliowd Byl jl (2 BLE el sl 1) oauaie glacus 3
ladl Why 1) oge i oS Miwd iy b oS Wb obolaidl s oS e jeige (Cawl 02 Bgw jerre il dlail Cuawey i dlaidl
obyrie il Juomd slacysd J) spSope b s Bnie 54 35 B geans 3 1y 03,5 Il sl (e o 3 <uldy el 5 35, oes
oyl g dbul 5 (gjllely 5 Jlomd (2 3L 4509, gy (agw | Wjleie wald 1) LT )5 g same anilejle Gl 6 tde
SLeubl diogy oyl 5l ealatwl Adyaigy Loy 4 dag bl Copnl des | g sbagyolid (655,84 e >y Jliowd ail 818
iyl ) nb alie 4 olatl ((aSid & 38 it OlFe g)ol S dbie o 5l el (63,5008 s g 350 0938l ey ol 4 s>
LSy clply gaoss looly 00,8 olulis 1) den00 mlio Oti)é])lf (sl claaSis 3 g aled Sage Hlu bl (SW55 6l o] 5
5 Gloss o &) g p0 il cpl 5l Algd o 68 &S Caunnss (i) b yS g I (gl (gly se ylpl 50 Lol WSS e T 098 Bl § mlie
Wigd oo AL drwgl Jb )0 g dBlbdswgy (gloyeuiS dladl Fia S e g Gl i LS Wb ol pas (D Wy o GY gz
3G Bl g il (i dlasdl 0jgyel ol HIE U euS” sladl eunl 5 Sles p (65y9liS LiSu D ogasd S Wb ol 5 Sles
(odlail gl yizy plo d6le 3 (65ysliS” isw o cpl )0 &S conl o sl yauiS ‘é'b\..a.'.‘_'él u.L:xa b iy drwgi g Ad) (gly pre Slegudge
5 Oyl lgisdr sl bayoiS (oolall pre slaise (o gl icanl glod g sl il Sl ool disjls drugs g 03) ca
0551 &Sl 1 als |, axsly e Ctol el tolys 5 Jizdl syl s b i g Casl 03,5 gl L8 038 5 sl LS55 ool 5 (oolasil
lacs b sbnl I lacoles (igren Culy 63l g (oo Coglen p3T Jlo ¥ lacuglgl (S0 g Cunl 0nd el (659l i
ooty heS s s elanl saSid it Jimmd LS Jie shb sl iags Gan 1wl o3g (65)5liS 0j9> il
o Ol).\}jln Ol:.wl L5)‘)9L£'S

§ oS dpdy 4 2298 L Jae loadlie ol (&S gy B Sl g 00,8 — (Sl g5 5l Bum bl 3l g, HB g, 9 dlge
oS Jan o (sl e 55 lolid LAl gy odisd U (55,505 ol il a1 olpte 5 el AL 51 Ve el
Sl ()l (gilo S (g il o3l JuST Jl38lp 5 alowgs SoSo kot g (g pds 5yl Lo by I (slaial (saSid e Jliomd
ikl | (S Wb oo (253 ke poly Liopllss Jus Sy 53 baye pady g Cilisee ol I glasgarme ol )3 &l ol (60 sl B S
lopl G )lye VL cueal 1 G pobie plo p gide G pas S > 85 gpole olgen & cul ) gy ol bl
gl oliwd pyile 359] Cawdds =¥ (o kil Jolsi 395 L ile 53 9] Cowddy =Y (o e oLl =Y 3l Wl yle 6w ()Ll (gjlo Jse
905 ) =F g el (e (A0S —0 ¢ 5 (plid ( lo —F

hlSan ¢ Jhen oS jite Cugn (oMbl L5 aggy ol o €8 Lie slogl o3 e s> sl ] 3l oy slozsl sl adlge e3pls laaidly
2 aghias Ll oS jite glapliohs oS yite ol slain] oy o sloial EMelas wipnds Lals) ccss8 Las) codlsils (Ll eyling S g
B85 lolid L5 gy ) oolitul b (oMbl Jis oged 5 elaza] Luly, Jslo (oMbl Lslotal glis cslozal Ly, (lsime) sy oz JB
Sl leMbl elan] mlo (sloin! bulgy (lgiz) sl a5 conl maw ¢ )y slan] el 5 o J%:@}T)L{ BEVIPRRCINY
Syl 8 gYL maw 3 oS oolal & clily g WL lad S8 P9 aw ) (SleMbl JEl ogus) duy 5 Jgl daw 5o (slos] Jag‘%)
0l LS by pusite (Siasly 9 395 )08 Julow gl cpizmen W pdy oo 85U Cov Sml zalaw Sl ) i g diiud )13,05 5 (6 eS (635,50
I8 dly ades ) (Lelonl by Hldle 5 cleMbl cloin! plo o clain] by, (glgie) slal g Jitume g p> (leMbl sl ogud) day a5
sl

bl Gl g cilugj Glasd o)ls 8 e ddsd g pod pdaw jd CleMbl JlEsl oguis 4l 4y dag b &S < g5 oo culys ‘_5,;49324
Py ee Cgune (6))sliS Gty S yb ) elaial (el p (e Jlomd g B

G398 (ol oI e slonnl a8l (Sl i 818 168 sWaojly

Sl Y5 oo L&).éi)lf wjg el (Samuel et al;, 2020) dodlo
[(Zaheer, 2020) ! o0 Jluzwd o ,81)8 ales ¢lp by a0l leea ' 8L 8l e ls
o) oS ol S g b 050 T Sl (5,81 aisle oo |y Canto g slamdl slos w3938l 35l sl

w28 dnwg b yd gloyeiS 5 (golail aswg slp |, o9l <S> & caw g (George ef al., 2019) col
b ol 0B jaalsss sy opl (Fard ef al., 2021) 45 o Conl 005 dzaly dlasdl Slgs g 0y com (Jisl slag >

! Entrepreneurship 2 Digital Entrepreneurship


https://orcid.org/0009-0004-5076-7944
http://dx.doi.org/10.61882/jea.2025.437
http://jea.sanru.ac.ir/article-1-437-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-01-31]

[ DOI: 10.61882/j€a.2025.437 |

OB sage dw

VoA Sl oS ,s el glaasus p e Jhowd 3L Jie b

2 ShgkaS Gl e yd sl il b
oltel 3 eS8 b FY olaws cpl 5l a8 ol dae B e jaulS
29 Casl Ja.w93.n ‘L'g)')gLL‘S L{Lu)uu)l) 0)9> ) Qb).l)'Lo
e Jiemd (o B &S Lol 5ol 18 5008 Y 4,
4 e uLuJu,u.)].) sbes s u_cl.o.ol sbass p
dagi g by Caled ) 9 55 5 obyide b Bl ()l
Jlemd (281 @ dag wgdee Gl il slacs s
obbtil Sy elenl il e
Slolp Sl (gt | pliwl oanl Klg oo (65)5la8
Joo il cud ol pols Buiod Jlgw ol g L S
P ool gl p e Jiows ALK
G ohwile ol hyeliS liugil lacs )
Sl
alodd &l L 58 slp Jasuie slojes » &5yl
(Satalkina & Steiner, 2020) cuol Ml & )g0d
3959 —’\ 180103 S (gadiid &?5 aw & 1y Jlused uu")éi)lf
AL JeSe b oatiS el lgiear Jliomd sladl 4
JUemd (280 plpiear & dhavly (o9 @Bl )3 5 (st
Jlzed sbaidl &y 39)5-Y Do o zilae cadd L lanl
5 Jizud Jloyl (Jluowd SYsame y 3 40l dojls o
AL s & cwl Jions glasnlp b
HAVS &8 ol D9 grhae bwgle b aile Jliowd
Slaidl 4 29y =V fcwl Jhows cllwp) g e
alox 5l sl Jloms ) gcws S &5 gygba Jlused
Le ) o900 golae 28 b Jol§ Jltoms (2 BLE olgicas
bS5 gley slon) (sloass (Dinh et al., 2018
Sl pluSya 5w e b pT clelos
Slodyol o 35 ol sl Shy b1y (ol ol
.(Jafarzadeh et al., 2020)

GoaSed i  glley 2K 5l s
Simyd a5 b ol Syl 3)5\.{9)— L ucl‘,pl
wlopw liilo) (g lcslon; ol (8L
el slapyith (65l 5 (1B oo b (eloz]
Wl g Bois OMie o ololis ’L;Lza)lS”'L»
g 5 slein] slapsisl > aSo ssd el
olyonds bl (21 waw i) 5 lbbre el
Majd et al., ) 3535¢ Jdo 5 ygoe polic I 55, o y3len
(2024

Lt g 08y > eleizl sl 15b b
S alepdlls ol ol a0 Jlswd
9 Vedie Bhge WS Jldiel Jlemd slacs)sls
oLl Ady g dawy p slan! gladle, ) edlal
(Salim Ahmad et al., 2023) cusly p36 Jlusws

Gk Jl G cdl |y ooamie slacuod
(Le Dinh et al., 2018) xS walyd us s

3 Ske Bl (gyslid Ge3dliey oS b ojg el
yo iy dlaidl Cuamwdy tww dlaidl 1y 258 5,5,
Rouhani Rad & Tayebi Abolhasani, ) cuol 031> §guw
cbes s ololabl i aS e s (2020
"ol
» <oldy ¢l (Keshavarzian et al., 2019) 5)ls sage
363 89S 1y oS Jlems sl (Sle g
5 dome (pSlojle el ynin lyide lp Sl
Le Dinh et al, ) Sjlo o o2lyd 1, bl 5)l,8,
2018

g sihully y (Jlond (o SIS Adsag) L9y 9w Sl
Osde oy Jswy &l 8L gl gcws sl
ol w)w] FIPEN )'l Ry L;l.md)sté d).;)lfd.g
My 4 gy Mgy & 4> L J(Keshavarz et al., 2019)

oy opl 4 g el datngy oyl el
gycpl 5l o ol 506 (63,558 pts g 39u5 oo 03933
b lie 47 elanl glaaSs 4508 i olgi e
.).:.0:195 Pt sl Lm‘_’,Lujl SN; dl).g oJ.:;"T 5 ‘c‘s);;,{l 5l
.(Bakhshi et al., 2013) >4

h dgmge @l oLl (elon! (dladls 5
g @l bocuSy clp ) cnie ool w8 Lol
I sl g plpl p3 Ll WS o Ty 393 il
205 cpl 5 Alg5 oo 395 &S Cans By ) g
Ny o GYaoame 5 Gls mew W)l caes
ses i (uols jac j> (Salamzadeh er al., 2019)
loypis dladl g S e lyea oyl
o 3 Ses Wb o diBlS drwg b jd 5 daBlidrws
oxyl 2)Slos 1 (5l 5 0 egada LES
shahbeyki & jafari ) cuol 35,50 jeus™ sladl
5 by (S olaml wjeyl (titkanloo, 2024
dngh oAby Gy pre Slegsge IS ALK
ol 2 &S cwl Gl slryaiS oolaidl iz (sla yicw
wlal iz ple Wl 35 (5y0liS Gise o
5 Sxgly ol I edlitul diejls dawgs 9 M) Cax
[(Asadpourkordi et al., 2024) ol (¢4l

leygiS oLl mae lapyisn 5l (S sl

Ol (S8 el j0 (ool Lisy gl lgisdy ol
o Jusl ol pdas ola id g Cuwl 03,8 i) (id5 0008 ]
Rezaei et al., ) 5> 1y asels glie coial el ey
odd yiygmme yily (65,9l Lisu e8] &Sbel 51 L(2021
5 ols Sl 231 Jlo ¥ slacagyl I (S s ol
gles s sbul jl beoles (gyarer cuwl) (5)gls
Khakzadian & ) cusl 039 (65;0liS 05> ol il
(Rezaei, 2021

! Knowledge-based
2 Social networks


http://dx.doi.org/10.61882/jea.2025.437
http://jea.sanru.ac.ir/article-1-437-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-01-31]

[ DOI: 10.61882/j€a.2025.437 |

V-

OB (sage dw

Dy e olual (A (i bl ©jg 0

Lo ) 9 2lge

S = Gy g5 Jl S olul p BoS )
5 Y adlae 300 dasls o] a5 by bl 3l 4
SoyoliS s yish e b lpde o KD 250!
Gga5 plsl o 391 08 Jtomd (B alej 53 &S
oS I ) Jpia) 535 S iy 4 5
Sl ooy oo (gl g adl bdludes anlas Wosl
olistl (5 pds )l Gilode 5 (A (S By
loyline | (&S dsye (2Ll g 2oy lomie
5 .5 odletwl (Lincoln & Guba, 1982) LgS 5 eSS
OB by gepp Gb ksl clbl (s
5 pbol 5l s dyg0 din 0 &S iy pl 48 )F Ojao
s olyemay allidludes anlas (giluedly
Couo jl U cd S 18 sdighdnlas 3)8 ,Ld] » anlas
Gl g Jols luebl anlas )3 sel Cunday cleMbl
3 8155 45 5 43 s liincyl 4 03 bl Jas
2ot Jioms LB pesas 3 S Sl
2)p0 oy (385 9 gopbe ligSa (elatrl claasid
o Bly )3 235 oy piagh laulyd 5 e adllas
5 S Ushe Jols s S pgo slacalld 48 b a3
P L Cud el deodly o g (g)9h S (SeSs
5 ol gl sl p)lS & jlono ) ¢S] bl (gl
9 WS o0 Joo (S sl il )3 93, o)Ll a3
S ol gl 88 ol lno o) 4 20b Gl gt
2 hOE slealy 485 &5 Bie b sl bwg iagh
ol el ! WS 18 Cors g dul 2)50 3)b oags
by 3uios sl ol (S o 393i0n plonl
255 )15 il cov Kiagh aass oSl

Table 1. Experts' Profile

VEF /Y oo /pmdjlgd Jlo /65y9LiS p3 (8T slad pualy

sty bl b, 5l el b s
yobar elon! sladils, a5 wdly olis x> o 311
sl Sl gl 9 pasds o R2PlB
Alice & ) Wb wlal 1y L8 Juily pa g (o8l
.(Robita, 2023

R L) 0 Sles  slaa] sl b b
d&.:..f: Lgn g L;c}o.;}l dSw» 95 dl.m)#i’;a Ll uL»J
i blixe 6 by o8l sl p el
.(Razavi nachouei, 2022)

dawgi p (elotrl (SlaaSed ()18 il ) wE
slagyls glacsloy; S i SIS el 1 81K
u-u).u.uf s ol ULMJ ‘L;clo.’;?l L;Lzb)bp.m 9 JLo:;)
slcsdloy; 5 slanl glalbun (clanl basis
2 AL awg p e Wb sy (g)ld
.(Salamzadeh et al., 2019) szl clan! claasis

Lad b slonl baSis WU wyp @b
Jols ¢ sloinl & sladdlge & Widly L 4\5[@:.)51)15
il Gl 8L wad y (gblixe 5 Cute U (oSS
.(Salamzadeh et al., 2019)

b Jlows 3Ll p eloinl gbasis b mbs
Lglmdﬁms S sl ULM; wo)s T vi) u’”‘“‘"’ d...q.;
szsh gyblas Wl Jhows gLl el
(Imani et al., 2018; Dinbabo, 2018)

2 e Jlzed (LB s g Cuenl (85 L 5 L
Sldis )8 g 0595 ) 50 (godmie Slalllas y3 ol Lo
s a3y gl ) & ml s 4 oS jbay o
2 e Jieed 8l Jue ohb 4 et oS
Lg)‘)shﬁf ulww-’b L;LmC,S)JI} 5 L;clo.o\ dl.b:c&:..i}

OBy Slasuin =Y oo

&5 il (b Caouw a4l EMass ),
Work history Job position Field of study Education Row
529WiS 00> 10 S b Jole e . C s <.
10 years) Juo V- 2092 0)5% 320y SR Agriculture LS PhD 1
(10years) J (CEO of an agricultural company) (Ag ) sins ( )55
529WiS 059> 10 S b Jole e : R ) . . s
8 years) Jls A )G 0)5% )2 0y SO Agriculture Lis Master's degree) a5l b S 2
(8 years) J (CEO of an agricultural company) (Ag ) sins ( groe) 13| o)
(5 years) Jlo & SipgliS 0jg> )3 &8 pb Jale e Sk oo (PhD) (s zS'> 3
(CEO of an agricultural company) Business Management
10 years) Jls V- S5ogliS ) > 8 pb Jale o Agriculture) (s;,sLis PhD) ¢ 4
(10years) J (CEO of an agricultural company) (Ag ) sins ( )55
7 years) b ¥ S5ogliS ) > S pb Jale e Agriculture) (s;,sLis Master's degree) a5l b S 5
(7 years) J (CEO of an agricultural company) (Ag ) sins ( groe) 13| el
6 years) Ju & S5ogliS ) > 8 pb Jale o Agriculture) (s;,sLis PhD) ¢ 6
(6 years) J (CEO of an agricultural company) (Ag ) sins ( )55
10 years) Jls V- S5ogldS ) ) S pb Jale 0 Agriculture) .s;,sLis PhD) ¢ 7
(10years) J (CEO of an agricultural company) (Ag ) sins ( )55
9 years) Jus 4 S5ogldS ) > S pb Jale o Agriculture) s;,sLiS Master's degree) a5l b S 8
(O years) J (CEO of an agricultural company) (Ag ) sins ( groe) 13| ol
Sl sl oSzl ale s . . ; a1 s
11 years) Jls \) «* ) * Agriculture Lzs’ Master's degree | i, 9
(I years) J (Faculty of Islamic Azad University) (Ag ) sins ( groe) 13| el
(15 years) Jls 0 Nl alil ozl ole ln Sk oo (PhD) (¢ 5> 10
(Faculty of Islamic Azad University) Business Management
Sl sl olSzily ale s L .
5 years) Jw & [T ) = Entrepreneurshi 1,l8 PhD 11
(3 years) J (Faculty of Islamic Azad University) ( P P) 8l ( )55
10 years) Jlo \- il oSy (el i ik e PhD) (s
(10 years) J (State University Faculty) Business Management ( )55 12
(13 years) Ju Y Py ol ole i (Agriculture) (g;,5lis (PhD) (¢ 8> 13

(State University Faculty)



http://dx.doi.org/10.61882/jea.2025.437
http://jea.sanru.ac.ir/article-1-437-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-01-31]

[ DOI: 10.61882/j€a.2025.437 |

S e 2w

W Ol lacs b (elanl GasSid e Jlomd (28 S (b
&) ailw b G shoass dld) EMoaxs Cd,
Work history Job position Field of study Education Row
17 years) Jus \Y (52 oS (ole Sln Agriculture) (¢5,5LS PhD) & 1
(17 years) J (State University Faculty) (Agriculture) ¢s;,5 ( )5S 14
(11 years) Ju V) oMl Sl a@b ool ol (Financial management) o < s (PhD) (58> 15
(Faculty of Islamic Azad University)
(9 years) Ju 4 oMl Bl ouiily ole il (Agriculture) (¢;,5lis (PhD) (58> 16
(Faculty of Islamic Azad University) i
(6 years) J & 93 o8y ale il (Entrepreneurship) g 81,1 (PhD) (58> 17
(State University Faculty)
(12 years) Ju \Y 93 o8y Lole Gln (Agriculture) (g;,5lis (Master's degree) .l wlid )l 18
(State University Faculty)
(15 years) Ju Vo 93 o8y Lele Gln (Agriculture) g;,5lis (Master's degree) .l wlid )l 19
(State University Faculty)
(10 years) Juo V- oMl 3T o8l sale lia (Agriculture) (¢j)slis (PhD) (55> 20
(Faculty of Islamic Azad University)
& Bad oleld oy iy Gelel p ladalie dal S g g S

ol 00 03)91 (Y) J9A> 2 L$'>5)>

OB 5k ol slen] aSs y e Jliond (o 81 sloailie g olal =Y Jouo

Table 2. Dimensions and components of digital entreprencurship based on social networks based on experts' opinions
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Table 3. Symbols used in the design of the structural-interpretative model
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Table 7. The output set of indicators
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Figure 1. The digital entrepreneurship model based on social networks in agricultural knowledge-based companies
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Table 8. Influence and dependency of dimensions
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