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Extended Abstract

Background: In recent years, researchers have studied the factors affecting the performance of agricultural
businesses and have identified entrepreneurial marketing as one of the new approaches and innovative
solutions to maintain the survival and increase the income of these businesses. In this regard, the current
integrated research (qualitative-quantitative) was conducted with the aim of identifying and classifying the
determinants of entrepreneurial marketing among gardeners in Kermanshah city based on the three-pronged
model.

Methods: In terms of the general paradigm, the present research is classified as an integrated study
(qualitative-quantitative) and is considered applied in purpose. In the qualitative part, aimed at identifying
and classifying the determinants of entrepreneurial marketing among gardeners in Kermanshah city based
on the three-pronged model, the Delphi method was utilized. The study population in this section included
16 experienced gardeners and 14 experts and horticultural specialists active in Kermanshah city. In this part
of the study, in-depth individual interviews and focused group discussions were used to collect data. In the
quantitative part, which aimed to validate the entreprencurial marketing model among gardeners in
Kermanshah city, the descriptive-correlation method with the partial least squares approach (Smart PLS)
was employed. The statistical population in the quantitative part consisted of all users of the horticulture
department of Kermanshah (N=3362), selected for the study using stratified sampling with proportional
allocation, based on the Karjesi and Morgan table. SPSS and Smart PLS software were used to analyze the
data in both descriptive and inferential statistics.

Results: The results of the Delphi study led to the identification of 28 items effective on entrepreneurial
marketing among gardeners in Kermanshah city. Further, using the three-pronged model, these items were
categorized into three classes: behavioral factors (9 items), structural factors (7 items), and background
factors (12 items). The results of the quantitative part of the study showed that the status of behavioral and
contextual factors among the gardeners of Kermanshah city was below the average level, while the status
of the structural factor was slightly above the average level. Additionally, the findings indicated that
gardeners in Kermanshah possessed average entrepreneurial marketing skills. Finally, the findings from the
structural equation modeling section indicated that approximately 89% of the changes in entrepreneurial
marketing are explained by the items identified in the research, categorized into three factors (behavioral,
structural, and contextual).

Conclusion: Improving the state of entrepreneurial marketing among gardeners in Kermanshah requires
planning and special attention from officials and planners to behavioral, contextual, and structural factors.
Based on the findings of this study, suggestions have been made to achieve this goal.
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technique

How to Cite This Article: Lorestani, B., Rostami, F., Shiri, N., & Khoshmaram, M. (2023). Factors Affecting
Entrepreneurial Marketing Among Gardeners in Kermanshah: Application of the three-Pronged Model. J
Entrepreneurial Strategies Agric, 10(1), 55-68. https://doi.org/10.61186/jea.10.19.55

Copyright ©2023 Lorestani et al. Published by Sari Agricultural Sciences and Natural Resources University.
@ This work is licensed under a Creative Commons Attribution-NonCommercial 4.0 Unported License which allows users to read, copy, distribute and

Lm make derivative works for non-commercial purposes from the material, as long as the author of the original work is cited properly.



https://www.openaccessjournals.com/
https://orcid.org/0009-0002-4076-0445
https://orcid.org/0009-0002-4076-0445
https://doi.org/10.61186/jea.10.19.55
https://orcid.org/0000-0002-2636-0894
https://creativecommons.org/licenses/by-nc/4.0/?ref=chooser-v1
https://creativecommons.org/licenses/by-nc/2.0/

o8 VEY /Y oo [pmd Jlo 165598 50 (0 31,8 (clad punl

Sl s gilia g (55y9LiS eghe bl

iRy i
aliile,S' by (£ Y guao wdgi y3 wiliy 31,15 oty 151 2 135 51 Jolge
fplye igd OB 50 9 T g dlcion (DT ot U 8 M (Sl ) STL
Ol coliilo S gl ol o g5yglisS” 0uStils (65,9LiS 390 g gy 09,5 «(55ysliS Lijgel g s 25y ol -
(fr304@yah00.COM : Jgguns oiumy ) sl coliilo S e oKl ¢S 015l ¢c3ylisS” 3901 5 g 09,5 ¢)luils =¥

L)‘)"l ‘FM?.I sf){il ol&usls ‘&lj‘w” 4:;»:93 9 u.i)ﬁi)lf °3)§ ‘)lia’l:u\ -y
Ol el el oBtsls ¢ oy dnwgi g (2 5151 09,5 «(55y9liS” (Bigel 5 gy 638> -F

VNN 2 Ghpdy fo,b
FA G O iaxino

VEANIY il gob

bguuse 045

Olsisas |y &l S I3k (55,518 slo)lS g 3,Slos o ISl Jelse oy b o) Sitmgy 5 liiee 31 sla Lo )3 1B 5 dosdie
— S RS hagsy iuly (pl 5 Masgas e oSS o) el (I 5 ol i Sl S Slaoly 5 g sB3,50s) S S
A5 ploxl (SELS aw oo (olul pr oliile S i o GLIEL () &l LT (b5 (sbbosisS s (a0adb 5 (lolid Saa b 5l (o5

2 g3 sy (53,5 Slallbe g5 51 Ban Blday 5 (08 = (5 hedls Slallhs £33 51 (IS bl blday ol (iag, Wby 9 Slge
Pl (SELS aw Jaa bl oliile S i jed QS (5> Wl BLET bl laosiS e (ganadb 5 ololid Ban L a5 (S isy
2 i GLEL planstie § GLlis)lS 51,8 W g 450k el 1 eV el Giso ol 53 dalllas 3)50 dasle 0 433,57 000 (> () | e
P b 4B oy IS ete g )S slaon 5 (s3il Grae slaaslas [l oy (gyslaer sl adlllas I Lisy nl > 0dg oliile)S i jed
oo 3,805 b (Stsan = hnog b Jl ad plosl oliile S s g (L ot 5> Bl BT lo)lil Jao (ot el Bum b &S oS i
olisle,S lwpes SUEL 5o olloyops alS (oS Gisu g3 (golo] dnels b 483 oy (Smart PLS) 8l gy base > Sir cluye
el adllas (el 55 YED Sl 5 50 5 o) g ) oolisial 5 celie ol b (glaiils g, Sdisa s 5 odlizul b 45 wiagy (NSYYSY)
A 438)5 0,00 SMart PLS 5 SPSS (sla ) jéle 5 51 blisul 5 Lamog sl isw 3 50 baodly Julow g 4o jglateds 505

Jse 3l o3l b aslsl p> g b oliile S b e (ylael oy 53 wlo BT LbolL » She (csS YA glyseinl 4 yoxie (A adlas gols (Bl
oS e @l A gl (4551Y) (laine) Jelse 5 (455 V) plidbo Jelse (455 2) ()13) Jelge adl aw )3 by cpl (SSLS
gaw Jl SH ke Jole Cundy g bawgio o Sl 5ol oliile)S” Glised GHEL o > ldises 9 (5)18) Jalge Cundg o ol adlllae
P 391 J2)55 p awgie Sy BLE LIk ©)lee jlolisle)S” el il & 39 ol (Sl adllas gladidl (pizen g SVL bwgie
9 o gl claaysS Lasgy aly 35 il Syt 5 oy AR 3935 o 55 o 51 Sl gkl ©¥okeo gl Jie iy claasly cylys

Jolse @ iyl 5 clstus oig o g syl diajls olisleyS luwsed LML o > Wla 3L bk Cundg dgme 106 S A
iaglsS 29 Lol Cr 4 (eSS g (Lo plio Sbxls)lS dawgs g dbul adlas ol slaadl, ulul p o8 Wbl o (5l Lo g (slaisej (5,18,
P& Aiwd ololide der e bl Gyaod (£L OV pame as e cbollisled )80 35 g (EL OV gase 5y 490 Lial
S o Ay B S8 (65,9l S ) (£b Y g (S W 4 &l LIS bl Sl 4 olaes jogas

SSELS s e (3 S5 SUeL il 3115 b I5L olal s galST gaolg

5098 0390l %03 Slo 4 led Ll g (b lajls ol
Sy ohgt g Syl S g jHsliS poegMe sl
Khakzadian and Hamid )usb 50 0,805 byl
Uisy el )ls g lawsa | gl (Rezaei, 2021
3 Se Bl AL bl ejgpel & waite (gjy0laS
2 ol Cenl &l (6,5liS g pla glacg s
s> U gpose ol Cuonl Cunl dgpcdio Yl W5 2258
B 52 slaygdS )3 (> g abply (slaypdS > o ol
i35 35 3 e Mo & Sl 35 Gl s
b 2gd 0 030 pb Mg Syl s lgisay o 1 g 00
Glil g ple b bl dshe wlivke Jlo
Bl b 65y9liS Gise 53 ohagar ol jsbay a3l
Toghraei and Rezvani, ) sl 15,5 (5l oMo
Oliw b cp opl 5> .(2012; Ziaabadi and et al, 2022
b oolisleys gl gliwpged 25855 Olyedr oliile)s
2568 Qi e (23S y32 &Sl s Jlo 5> oo BV

doddo
OoRlBl A Slke pl) L 53 edd dbnl Sl
5 2He dlg el (i pgliS I I3k > Sl Capme
o by Gy clacwle (il <o) sbol
5 Ok 22 e )b jpgliS ey &5 5 (555l
4 bgp cole () 25 RE) al kil
S aitn e Sl (b glie g ) £55 il
ote b @inlas (e > Ll 4 dy s
iy ¥ gou cpl (85 S5 b il bles e
My b boged g i3l 3 (595,53 ojgyal a0
Clee Ik 2 (e (55098 g 0390 (el (sl
D91 Al (65)gliS Amwg (bl (sFlymal ol ey
Bl 4 XS W5 MigSay s gl claslyd ol
sbalys e & (16 L 3 1) 0 Clay
5L ogaie ol sly Blay (g par el (e
S e sl ey 4 Dlg g odg u»l.u.uwa)ﬁ sl
Q>)5|)_3 le)g l solio L;j;"])':.w] olf")l fles glwls I


https://orcid.org/0000-0002-2636-0894

oy

plye Goss 50 5 (b Alcand ot jli> B Sl SO

VEY /Y oyles /omd Jlo /659U )3 (0,818 (sl punly

oy Jsa pol dddlas sl )0 (Vb 950
L o Sl L s IS5 else
= "3C W5 dw belge oygme b oliile)S bt 0
aw Jao) 3L Jelgs 5 e Jolgs (algions Jolse

bl on ((SELD
2 4 & &l Il 0S5, S Wl B Ik
Jalss g (B gl 4 colie b asl ob)lik e

5 (Hills and Hultman, 2011) el 5 jha diwly o)
oS 5l JSime eanlp 1y kB b it
Syidie (slp 85 B Ban b Ablide & g0t acuo b
2 aYbd Sl (gilwdSd (B (gl danlga
Sl R Sl @ e piolan 5l
abwlgs 4 )l (las LS, (olanin) b 4 o,lsl ailu 8,18
(23005l 9 5o 31 o) 1) 353 i g’ S lag]
Sl e 5 48,5 54 il clals Sy g lolis Gua b
L1y ogs balyy g odgei dbul 095 Vg 3 (giled
Fr b oSles 4 &5 (laia tles Cosl Gl ynde
5 o (Wang, 2021) sedie e SgwS
a3 bk ol (Ardehi et al, 2023) ) San
@S0 gl s piSan) (OspBity sloadye
o35l g (AL @ ol il 5l 8 sbel
e bl & el Gial)S 1 218 e 5 plie
2 Gl o dliwl o & Sldllas 1 gyl jo &S i S
Olomi Gl olal ol Consls 4 a2y b g adllae )l
Sliics ol baugi 0nd Bymo A Cdn aly SIS L)L
ol 0l 48,5 a5 4>

Sy il slel adlas gl oS S3lias Jae
Slize; 5 SlEle ()ld) Heme dw ulul pony
2 odd anlid g jepude sl Jie (S Jse opl ol
S b &MT e bl S calise ol ol oje>
WYY Jlo )3 (b al (ol e bawgs & ol oie £9090
(il s odw Jl (S aw Jae cwl ond a3l
(_'j S50 cde g cunl sdd LSS (s5l8) 9 (sldine;
S8y (e Jolge o blo)l &5 col (S5 ol 3924
Sl Slg e slodsy gun &S Cul gova sldis; g
ol bl oS5 Sl 4 ol sl L5 aw ) Jols
SosSs l Jes g o0 diwwSl asld aw
G yo L3 ) et 5 s 8BS
Oyge oy calid 5 Jbdyups S b ooy
ks, adls jlyelaie (Morris et al, 2002) 5,5 .
S & cal Gl Ll 5 Jolse (i)
o SgSl g owyps Sl ()8 clajbxin
Sl dly 5 ail e S gewS Lol s g atogy
chols 2 5 0391 S genS 0ij g Ly i algiee belgs
N8 i cpl b il by (Sl (69565 4 Lowdins oS
e Jolse g Lulyd 4 i) Jolgs 5L5 2,5 o
N g S S 53 &8 3l o)Ll 5 S 1 g
Ol 2 Sblite 3 5 03905 dblal 1) )15 5 S Lo codgs

S5 plie (Gl cble i LB ol Caag blodas
ol & cwl Jame g 00 05 laglil 5 55 Jols
2 Slodrg ol I bl (pl B 03,5 o 990
IS glpsd ojlgan g 039 Jloy08 0 )9S (> g il
Tle bl GLel (35 )3 ohgdr (5jpaliS slacdad
ol onl GLEb iy ety dexr 5l 38
bl OVgaxe CuiSp; e 4 plyiee
o ybudlys opte alel (lae; (slaldS Y guas)
P cal o)l (B 5 gl bl (S5 (e
|y iy CatS b5 ) 5] USa SR dpds ggeone
Arsalani and Taghipour, ) cusl ol olaid] d6a
Gilisee Y guame CutS yy5 oo 4 1S alSs (2021
S cwl ggoge il Sl olileyS plijed (Sl
35 2590 Y gazme | el (i (i e cnl Gl
My 5o ) sebre slaplinl plo (o g olisle)s” Gl
ol Slple Bl culie (2b)lik ©)ge ) a5 wilel oo
ON g Wl (Seo wb Glie jodS @ ofagh Y gaee
5 il Blus 4 guo g pas plal s LYo 4
(Syed and Nelson, 2015) &l 31, ob)L op g
bwgio iz 5 pise ol )3 o Sl Jlizdl Gliwle
bl liw g SLEL sy ‘_’)l)b){o).ec» Jolyd dJ‘)w
@ By ol il ol Gl b 5 o fuily
2 Sl S Gl e Jele plolid sl
2 Ol g @loe @) Glp ) omlio pw ohlael o
b olge ol S8 @y wlaie mald ohlel e
b OY s | 5 s allle ¢dy ju | ool d90>
Elis g §) o Bl LT Lolul 5 &S Lz 5,8 (g ,Ssle
Yoo 3l dsp Ve Gl FAO 5 (65,0lis” sl
Sluls 4 s (£b OV game dex jl 508 (65)5laS
o o & dagi oS 039 3501y b (08, o5 Wigh oo
Ol ol (Khoshmaram et al, 2017) ool caenl Sl
oo |y a8 oladl o sakee VA B VS wllo lals
sy oluls O‘}t" O-’-] Ll ub) (b sy J.m|9'>
lall Glag o5 4 drg by b Lalpd 5 558
oM 5 bz Sl oyl ) £ Ly 4B S
e 03l aplj & Lz Cund o]y bkl bl g2 sals
Ol ) jam cou ol a5 0398 39050 Y guame
lols Gk jl &8 G5l cou b Wl gihe
Sl Slule gl il e lgie wgye s
b e Vee g Ggrea ¥ &g 5l 2)90 5551 9 ngn
Ol g 399> Syl Sl Blgie b g wF (el )9S )
b7 bl ol 2 8 6555k (65)9liS Y gaze (5
om dope a4 bgye (65,8 ise Glols aoy V-
bbby s lighiS o5 bxil g Jpame cullyy
P55 3 Jgame bylik g (958 il (S (LUl
Wi aaS de ol lo jl (Arsalani et al., 2021) s
5 alu,B SbohL a8 col cand 4 cpl 4 ol e
65398 SV g bl o 0 plgcnl (glatso
g Coonl el cpl Jalse (obads; g 390 g

1- Context, Content, Co- structure



ya s (iS50 5 (5o dlcams s 8 ) S

oA olitile S s e (£l SV guaso A5 )3 wliy B lik 2 S 51 Jelge

e rls i )90l
obwl 5sliS Mg s gl > il SLE e
3513 olisle S

So 3l eSSl gyl g S350 gedge Aty (owp b
lib 2 F5e Jalse &8 i il dadlae g
sl ealy HIE oy 0590 |y lhlacl oy aily 3l
f:‘J.BI u_»uUa.o dgdxo LY Sy ui )l L&S‘) lmw))g ‘g )i)‘.)
e g Wlodges aly LI L)L 2 e Jelgs (o 4
356 oy & Coul ond plsl 0jen cpl 55 &S Sllas
5 Caidge o)Slos il alojite p Gl L)L
pre 4 g b U wlashy, a)Sacus o dso )l
Wl » Fhe Jalse pogad > phlaiele gl
laglojls 5 byl s cuolgs olos b a5 ailiy 15
Gan b oS — a8 adlae ol plool sl azdls csllas
Sl BLE bk laosisS” s andib g ool
o Jio ool eliileS olwpd ol o
Oms Jolse o)y il T ol Wl (SSLs
e ool &by BLIT LI5S0 g oS

g g 2lge
Gl Ollas 95 5l (S bl blday pob iagg
@ )8 Clllas gy 5l Bun Blday 5 (o5 —(a)
g wls Gua L & LS sy » Dy e led
on » SELE SblL leeriS s ganailb
Pl S5 dw o ol oliilo,S g bl
ol 9 ddllas D90 drels (ab 48,5 oyns (4D o)
J 8 sl ol § s Vs Ll i
obisle ) b e > Jub SLel plaastie 5 (Lulis)l
sl g 5 Medn (5ypSaises by, jl ekl b dg
gyose b e )8 able Sl a5 Shlael g (lulis)ls
@ g g e wl 3 (9o )b Sl g 0392 1oy
ooy SLel pisu Cloypin 9 QLB Uiy )l o9
ol g0 s bl ek pldl (gl widg olisle S
Gwos slraslas I osl 6)916‘*? Sy adllas I isy
Jphas 4By oy S peie (295 Slacon g (53]l
boasliduwy (i adle Jol y93 53 Glagh (Lol
b ol pow 9 p9d 593 9 Gl —ib lagiu
B b & (oS (15 )3 g Gl 3L g At (Sl oy
L e Sl UL b Loxie el
Nrod —(nogi (g 5l e bl oliile S i o
Smart ) 153l py s )3 9 (Si2 Slaye Sl 3504, L
LIS (oS Uit o)l dnoly b 4 )S oy (PLS
(N=YYEY) olisle)s plwpeed Ll Gisu ol
ol b glab d):‘.f“?";’ UP9) 5 oolawl b as RYAPY)
Y¥O 2lasi (5590 9 (oS g J s xS0s0 9 conlite
srodly (55910,5 jslaiedy Wus Cbl ddlllae (glp L0
oy sladlo iz dolidiuoy I dl>ye cpl 0 L 290
I ooslil b cuip ol Qb g gy o5 2 4B
Sl ool 5 T pasis alsy 5 Ser alsy slats
5 45 ygleds sy b 4 TS5 2L 5 Els)S

b kulyd g Jelge cpolic &S 4y (g)lslu asls )l
5 0B iy g pl waelB b aS 5l o)lil Slusl e g
e 5 (Sujed By 5 Atogy (B g ly gy pre
SN oolo glio plas ol jles ) S g
Sl g (S a3 ool Sy LS 55 Jle
Jolgs GM5 yy aimd o S |y o )bles L5 g o
Slojlegisy Jelse gi s)lidle 9 (6313, Jolse «slaine;
(Toufi, 2018) L5l
Ghorbani Piralidehi, ) K2 5 L ande,s Sb,3
L ladles > (Seyfi, and Nori Darzikolaei, 2023
SRl bl » See belse Ll 5 ol plgie
Seopbsl bo«ghuile gl (g5y5liS s gl
S5t i s 5 (S — ) s ol
ot Olas g b Shy & wal Cuwd axd opl
2 3685 g BMS gli)ljlg (s pde glac,lee oyl pse
Jolos plgisas 6l BT Sin b g s Ll L
JLOV- ZYRH S g T P Foe (o) )L
W6y g (K 5 @l B GRS gy e
Jolse Sl ol Ll aad ol g ol S )p cund
ol > omzer il Al LI L)L 2 S5e )88,
5 PP oolaidl (ool (sl Jelgs adllan
2 P (Bli)) (daome belos I 35 sl conle
obsjle Gl (65)5liS” slasglss ) aily B 2L
L9

Ly s olsie b (oing, 5 (Toufi, 2018) igb
slogigls 3 Glpll Ll » Sge Jeloe gy
wxd onl & il e g, 5l edlal b (gjeliS
039 padld (p e (L) hga adll & Al Cuwd
Cojo 5 (I3l Jolge o fs Jolye) Ln sl plo o8
Slopadli o8 Jelgs (53 ol anilis 150 (26,
9 b > IS alepe ey g S ()l ale s
olysd Jpame CuiS g Jpae pla (g cuslw
auil Pl bdadlie plo p oS Wud asls bylbee op ) 550
Al

L slasdlas )5 (Amini et al, 2017) 4, Sen 5 (el
e 5 Wiy B Gl selein! Bl e
Sleinl Aoy a8 A8l Cawd aeS ol 4 €D pabnd
S 53 &l SIS b3 sl (68 )54 5458 o iy
AL ol 23 asule el (SSB ()5
Ao Gioliel ) (il pagd Jlois] Wlgs oo olosint &ilo yuo
Sl Syome Slgoo S mared Sin b gy aleg
hSen 5 (wle a8l Sl BLE L)Lk x5,
$oo Jelee» lais b Limgly 5> (Abbasi et al, 2019)
653l g sl gl > Wl B xex 2LIL
5 Cudo dlayly a5 W8l Cawd dont ol 4 Colilo)S il
Sl 5 SluBlls e LLIL le )blae
Bl 5 (o2 gl & GRS e ilenn
Cygody (2o (Sl &S gldisS 4 04l 3925 lais]
ol Llopw o xex ply 4 GRIS g s

1- Convergent Validity

2- Discriminant validity

3- Composite reliability



o

plye Uhs3 O30 5 e Alans ot jlis b (Sl UL

VEY /Y oyl /o Jlo /659U p3 (8187 ol peal,

n oo &y dlo o ol Jl oy g8 anles Ao 095
Iy Jb slacl pow =93 cute (g, Jolas &S 0l Jie
S50 VY SGie 09,5 oSl 4y dogi b .idgy 03,8 S
Vo loz) 425 b glipelss 51,8V 5 SLel laasi
gl b lacl oy £o fBlis oS olaagS 1V > (45
e el Comind gl 5 Cll Wy (3l
d9>9 gb.)l? A (g pwd ‘)lA..GL. dul.n).w 40.:‘9.6 9 uj h»]).w
Fr 5l S S Ui € oliwgy () phjgel 9 S
i oy Sl o @8ly doyd s s el as s
S8 ool 3590 09,5 (sl u]).Lw Siplon g 4l sl
s odlawl (PA) Jgepd 51 o) dwolre (gl oS 5,5 o

(M)

PA * 100 (V) o)los alal,

T NA+ND

Pl ke (PA) 38l95 duoyd Jgo)8 il
By Aoy = PA
olasles S slas =NA
oladlyy pas slaai = ND

2B sS LMD el Awd dw 4 b 465 olwl opl
hwgio slaasS g Fo b Fe gl Blg aop o
w5t oS 35 VO U 5+ il Gilgi a0 & plaayS
D29 duoyd YO I iy 38lg5 ds > gl oS SleayS g
Jodx > dls e ol wls .l (o)I8pl e slaayoS
Gl 030,531 (V)

pp il bl § L tuoss )LJ ooy 93 5 osly oo
WA 48,5 040 SMart PLS 4 SPSS sl 58

i slosiiS en plolid pslaiody Jgl al>ye 5
e ol olisle S i o a2l oy > iy B
b yghate cul (gly 05 48,5 0p0 (> (g | (SELS 4w
b hhel 1 5 VP 5 el (e plobials 51 i VY
5 il Gees gladslas olisle,S liwyad a0
Tk b yghte cnl sl b bl S 5ete (295 slacon
Slud> 53 a5l 5 £9,8 con g anbas (I 5L Jlgw S
S5 ) vl | s 1 b 5 o g gk
LUlib (osiS s laie cod 468 FY i J.Jz»
bl pgd dloye 3 ( Jgi2) a8 glzewl aly 8l
Slaolidusyy (8 dls o 30 0id Ll 4465 ¥V 5l oolatul
Jud als g )3 dalllae )50 2131 5l g 00 )5 il wisjlis b
p 1y edd gl cladsS Cuodl e U ad diwlgs
=0 e u.«u.o.b‘ f"'{ UJQ Z\) dld})ﬁ T2 u.uLuzp u.ul.w‘
Ok o5 Gl lpls ble ol (wre b
s g Cablge pie adgdme 3 Sl V/D | S o) (dlas,
o394t ;3 A3b Y/ 1 i ] sl (ke o (slayS
2y b o) (A dsje g a5 )5 cadlse
dwyso BT d 4 ;500 590 31 b asalgs T 5l colys
& ob ol el b alsl 8 ds o sladyS a4
5l S slasy ke b «lgsls glacl sl 458 L
A Bl dy oS Cund jl als o ol 3 V/F-
U s cunlgdy Bauses bl Ly pow alsye jo
0138 canS VID ) G ke &', aloaysS 5 ol
Ohla g loglad )3 5l g0 53 g 03905 950 i |,



Pl isS 50 3 55 Ao iy oo i S
# olitile S s e (£l SV guaso A5 )3 wliy B lik 2 S 51 Jelge

olitile Sl aed 2L Wl BLIS UL 2 S50 (sl 48 ol Ao p> =) g
Table 1. The percentage of agreement on the items affecting the entrepreneurial marketing of gardeners in
Kermanshah city

335 o 3l 203 o
level of Agreement Item
agreement percentage
Lwgio 58 el g Joae 5 cllab g5 1
medium Type of activity and production product of gardner
< 67 Sl ) 5 e sl ool 2
Good Identification of technical needs and value creation
Sk 77 ddlaio g Ly (g )sf 5 (§)N03)S Cumdg 3
Excellent The state of tourism and tourism in the village and region
S 80 2L 5 2Lk hjsel Sl MS > <8 i 4
Excellent Participation in marketing and entrepreneurship training classes
Lo 37 JMEL oS ol 5
medium 3 The level of risk taking by the gardener
S 87 (e 9 Y padle ey Y gams : Jold) (95 (sl 6599isT 5l onlatl 4> (391 95 sk 6
Excellent Being a pioneer in the use of new technologies (including: new products, machines, etc.
e Sl Glbliyl cbaasis jlooliiwl cqp dalaio (bli)l cbcdlo s des Lge
7 Lack of readiness of communication infrastructures in the region to use virtual communication 7
Excellent networks
‘_;llr. 80 Sibre slaass 9 uJaLJ)I JMJUK ‘g;cLo..M lebog)f 20 Cogac 8
Excellent Membership in social groups, communication channels and virtual networks
S 100 Mg cae 13 Jo) GBI 5 STHST A (o yed ) 9
Excellent Access to world-class technology and knowledge for production
Sy 67 Mg slban e O‘;’ﬁ“’ 10
Good The amount of production costs
S 83 ailaio g 5k o badawly 9 oYY 11
Excellent Dealers and intermediaries in the market and region
S 100 sk 3y 5k 0)sd Lo < Miges Sy 12
Excellent Payment of low-interest facilities with a long repayment period
S 83 My godks (392 oy 5 13
Excellent Auvailability of production inputs
S 97 ) eSS g b plio vy . 14
Excellent Existence of conversion and complementary industries
Lwgio 58 Y guae (5500l 15
medium Storage of products
Juyes 63 O9yd Capn S clroguds 5l ool 16
Good Using creative ways to sell
‘_;ll:. 83 9B Skt EL’ alols 17
Excellent The distance between the garden and the market
<P 73 adlale )3 b 529 18
Good The presence of competitors in the region
o 63 ol g paasde (LS55 9 gy (65,54 19
Good Employing specialized and skilled forces and workers
S 80 ailaie )0 Lol g GlBdyw g9 20
Excellent The presence of cold storage and storage in the area
S 87 b Je g S lil glubis 21
Excellent Identifying the target market and sales location
S a7 ) b Y gaxe 23 dLmAiJ_\D:JI 9 Lmé_ald deg 22
Excellent The existence of cooperatives and unions selling garden products
S 93 S5o9uS SV gazme puiie adye srolRioles 5,155 23
Excellent Holding exhibitions for the direct supply of agricultural products
S 100 ul"-" )bl 352 24
Excellent The existence of local markets
o 63 Jyame (B8 Cua Mg Jore 4 (oo slaosle Cunsy 25
Good The condition of access roads to the production site for selling the product
S 77 sl Olyls ials cqa by OV pable 5 (59l Ay (o yiawd 26
Excellent Access to harvesting technology and machinery to reduce harvesting waste
Lo 55 (i 5 850 giipaion) il & Jpasmo &)l ogos 27
medium How to present the product to the market (packaging, sorting, etc.)
S 97 gd by sdgr SY gaze Clydlo ladiwe) o3)5] poly8 28
Excellent Providing opportunities for the export of manufactured products by the government
e 90 il 29
Excellent branding
S 100 _ d):lfp S ook Y gae .\Jy 2 bojlsliol cole, _ 30
Excellent Compliance with standards in the production of products, especially for
e 77 g sodl Cuad O Candy 31
Excellent The situation of stability of production input prices
Sk 20 Y gase (5938 Cuod LS Cumdy 22
Excellent The status of product sales price stability
Source: Research findings G0 ol sgeie

o SAs GBls (G¥game gyl g cuslbyy cps chby laagS (V) Jgto 5l oselcwnda gls olol
lld g @ S5 Gl O aw Jole (b Jae il p e Cee Jlo g 0 3815 e
oblel gm > Wl Ll oS Cluls) hugie claaS g ad) dn dspe 4SS Aw
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Table 2. Classification of entrepreneurial marketing determinants based on the three-pronged model

Items &5

)
Row

Joloe

Factors

Al 5 e il olelis

Identification of customer needs and value creation

orasiie g wlo () 9 gy 558

4

Employing skilled and specialized forces and workers

(w9 Y| Ordle eyt Y gz : Jold) (pg b (59I6ST 5

szl )3 1391 9y (i

Being ahead in the use of new technologies (including: new products, machines, etc.)

il $p
branding

AU 5 bl Gajael (sl XS 52 S
Participation in marketing and entrepreneurship training classes

&)
behavioral

$ibre sass 9 u_bLJ)l LsLmJULf ‘L;:Lo.ol lemog)f 20 Cogac
Membership in social groups, communication channels and virtual networks

U998 Cas SBMS gl o 3l ooliiul
Using creative ways to sell

Olyolo Cga 039 4 OY guasee Adgi 50 b il cole,
Compliance with standards in the production of products, especially for export

P Je 9 Bun lil alulis

Identifying the target market and sales location

Wy lo 4o Gl
The amount of production costs

SYsb a5k 0)ed Loy o5 s by
Paying low-interest facilities with a long repayment period

Eb Y gaze (ig8 cbapbl g b Selss

299

The existence of cooperatives and unions selling garden products

‘5)')514’5 C:Yya?m (oriime 4y solRisles

Holding exhibitions for the direct supply of agricultural products

LA’“ LSL“ )I)L .)9.>5
The existence of local markets
B i b gl alold

ksl
Structural

&lF»

The distance between the garden and the market

Mg gk (392 oy )
Auvailability of production inputs

Mg cax 13 55y G 9 (SIS Ay gyt
Access to world-class technology and knowledge for production
d)b“ quL.))‘ dlmd&uu )l oalaiuw! S ddlais ULLJ)I dlmc,.&\m 25 Od98 LQ‘A
Lack of preparation of communication infrastructures in the region to use virtual communication networks

eSS g (s mlio 2529

Existence of conversion and complementary industries

aahio )3 8y g9

The presence of competitors in the region

dilaie )0 Lol g Dy dgng

The presence of cold storage and storage in the area

aiaie 5 I3 o b alawly 5 oYY

Dealers and intermediaries in the market and the region
Jyaze (9% Cu Mg Joe & (ot gl 03l Cunidy

laie;
Context

The condition of access roads to the production site for pr(;duct sales
Cubldy Gluls Jials cas cuily OV ile 5 (65905 4 g yiwd
Access to harvesting technology and machinery to reduce harvesting waste

. g bawgs (g Y gaze Sl sl diej (25l @8l
Providing opportunities for the export of manufactured products by the government
dilato g bug) (Jumyg5 9 (§)582)5 Camdg
The state of tourism and tourism in the village and region

My sbodls cuad LS Cundyg

The stability of the price of production inputs

SN game i uad B Cundy

The situation of product sales price stability

sl 5 608 Clasuin jogad » dddlke b
AAL»M.:)J u\f]y» dﬁi’xmb LY UJL.CL\ Sy ub‘.))m).e‘)
O UYe wddb o Baadgl cdel ol lis wiledg
OB aezwl el Cunin (o) OF/D) ssly )3 Jle
2 B amagel el cogSw e g (1o )3 AY/Y) 353 350

5200 cladidly 1xie
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Table 3. The state of entrepreneurial marketing of gardeners in Kermanshah city and its determinants based on the

three-pronged model

Variable level jxio pdaw Standard deviation Lo >l Mean  Sle Variable e
5L; b lawgie . . by 2L b3l
Moderate to high 085 303 Entrepreneurial marketing
baogio b oS 0.983 2.852 &) Jelo
low to medium Behavioral factor
3L b lawgie 751 1 sl Lol
Moderate to high 075 3.189 Structural factor
bawsio U o8 0.579 2.808 e Jolo

low to medium

Context Factor

S (63 G B 8 G =) S5 (sl g o g, Sl e e

L 5 03 Ll wly B Lk lbadlie Logas
(¥ dgia) 8> pogad cpl 3 )y Camdg cn

il ositS s (ol Jio (b)) Holateds
Ol e SLel a3 Jlb ol e pe sl aly 81,8
Shodle Jae 5 (spSejlul Jao Lisu 90 43 olisle S
o pshaieds Ab 48)5 0y ()Ll DYolee (5l S
oS ) a6 xS0l Jaa (2LL 5 (2ly) <85l
) Sl dix Bl 5l ey &S 5 ool gl Lol
Gilr 4 @lidy Jio (2395 (oo (ale )b Dyl
WMo (0 Jgi) hiln 2958 lapadls ) A
obe yla g (P Jese) pSeilul Jue b)) b
Sl yie G Shued Gl g oad glsl i)l
iloas a3yl dalal y3 (Y Jodo) ibgy dags

Ol ad o (Lt (398 Jodo bt oS 45 len

5 Sl i Sl A ) olsleS ol
olisle)s gliwped ohlel o o) 5 )3,
ol Caniy 53 Lo 5 s3gt bawie o 31 50
Apstely 5 Odgime oy 4oy dojls & adlie
st HEL o 2 ol ol Cang bl e
)JL.\) AJLM 9 03¢ );\jl) Ia.«:9m é.‘am )I u.{,b‘ ol.w_aLo)S
Bl ood 5355 5 (25 953 9 wollas Cundy l Jelge
3 olisle S liw s 50 dalllae 5y50 BaSW)g Aol )
s polel p Sas e, sl Bl oLl s
2y Cunsdg cpyiag LSS (Jgas cpl 5l sdel cuns

ailiy B o l3b sl olisleyS” el 53 adllas 590 A5 (gabad, —F Jao
Table 4. Ranking of studied producers in Kermanshah city in terms of entrepreneurial marketing

Y < il ooliz 2P - o Gl B I3 sla]
. 0rls = i J oslic ooy Pl U"”l St Dimensions of entrepreneurial
Rdwk g | d)stz’ el Focusing oP9 o ?l Syl marketing
an Total Risk- nnovation Use of : " Value- Customer- e is, Lt
f onthe Pioneering ; ; ; Skl iy pj
Average  Taking Resources Opportunity Creating  Orientation Horriculire sobsections
4 4.151 3.990 4,024 4.190 4,194 4.277 4.3 4.086 O‘)L{ U‘)‘“’}
Saffron growers
2 4.351 4.095 4.403 4.625 4.179 4.302 4.367 4.483 JS UL{M) U9
Flower growers
5 3.941 3.548 4111 3.250 4.339 3.896 4.083 4.367 E)b OlSm.) U9
Mushroom growers
6 3.673 3.393 3.514 2.958 4.036 3.875 3.633 4.400 . @*.5)]3 lals OR92
Cultivation of medicinal plants
1 4360  3.798 4528 4.278 4.452 4229 4,500 4733 obl &S
Greenhouse keepers
3 4.273 3.726 4.306 3.917 4.524 4.385 4.667 4.383 Jk O}SMQ L9
Seedling breeders
7 3037 2616 2344 3.496 3.170 2.417 3.875 3.339 oblél

gardeners
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4 4> L (Hair et al., 2022) wsl caolio ol LY
bl e a5 598 0 odalin (F) Jodo 53 osds &l ol
SpSoilul Jao didgy sbaysie plod slp (CR) (oS5
S il bueld G > ol <Y S5 ek
oy Bamapls Wil mig L /0yl AVE e

[(Hair et al., 2022) cusl cawlio |,Sen

il 558 s lp ggie slaadle (ST
Caol 0l (Byre S Olape Jls céla, o Jao
sosiladl jglome :0ke ddyy adls e asle
Ly oasls 0o ) a8 Jae Sy el Yond 5kl
VY 31 e T ilastl il g8 s le s3iome S0k
Ol Al 35 Sy 4 s o Tilxa il pasls
Hair, Hult, ) s (oolpisy Jdo cuwslie 35l
(Ringle, & Sarstedt, 2022; Henseler et al., 2014
slasls o ob lis ¢ () Jado yo osds &l @ls
e 1 Giaey sxSeilul Jae Biln (258 b))

SrSeilul Jao il oLyl slapasls -0 Joi

Table 5. Indicators for evaluating the fit of the measurement model

RMS NFI SRMR

il pasls
Fit index

0.11 0.79 0.06

oAb 3yl ylhde
Estimated value

Source: research findings

Sy o gl uilyly pSibe yi 48 395 s oanlie
oRagk iy Jae lacjle JI S
byl e Swes I 55,5 (0.71<AVEK<])
S amde ol s oyl oy (0.481<r<0.881)
<oy Sl ek pSeilul Jae 3 dse slaojl

Al 51365 3 (195 (ol
ole o 31 ooliol U (5 ,:50315] (sl Jam b 31 e
Jao B > imghy (slaansyd gefl psliteds (sanb
Jo b eolatel glisle Ju oLyl 5l (eolesid
odd djllinl Lole slajl haled b il (s)lisle

ol o 1)l dell yo (V JSKS)

Table 6. Summary of the evaluation results

5o clnadl, e

Slke 85l 1l Sl (F) g o 0 ) b

oo glaojls b3 sl (AVE) oad glyscl el
Vb (hSen 2lgy 5 (g 6ySoilal Jae (slaojle
@loy xSl S ke S s s
il Ll Sl Sl Jia oS sl oyl i
Lojle o o Siewod b |y ojls 5o (gl (AVE) o3
oS Awlie Limgh Jde 0 2350 slaojle  ple
Sl ol gl uibly 5:Sle jlade Hio o claigSay
ol ol o 008 )5l (Staasads I 355 (ol ojls o
Fornell & ) wil Liagh Jdo 50 35390 slaojlw plu b
(V) Jado yo odd &Iyl ol wlwly .(Larcker, 1981

&rSoilul Jae ol gls AoMs —F i

aiips gl yuio
o AVE CR Latent variables
0.792 0.827 0.905 G55 )
value creation
1 1 1 be 51 ookl
Use of resources
0.887 0.691 0918 Cuod 2 3550
Focus on opportunity
0.732 0.787 0.881 Sply S
risk taking
Sl (g e
0.863 0.879 0.936 Customer Orientation
0.807 0.634 0.847 Ssly
Innovation
0.767 0.683 0.866 oot Pl
Being a pioneer
1 1 1 45"9.)5‘)[;_ u%lf.)])'lé i
Entrepreneurial marketing
0.869 0.657 0.905 k2,
behavioral
0.828 0.592 0.879 ol 4o
Context
0.792 0.618 0.866 sl
Structural

530 clasil, spsie
Source: research findings

1- Goodness of Fit
3- Root Mean Squared Residual Covariance Matrix (RMS_Theta)

2- Standardized Root Mean Square Residual (SRMR)
4- Normed Fit Index (NFI)



¥

» P Jeolse Qlolid 5 e Gl Giagh oloddn
015 Juli oliile)S” (liwyed ohlasl &by B Sb)l5L
AR o ULM: L;)L'L&Lu J..\.n J.:bu @L.) O’i‘)f 55)4& L]
bl @l B bk oes s ok e &
5 Lo ()8 Jolo w2 45T oliileS i s
Ao Gl (SWIL 5 039 ply Lyl (e
Joloe & bgye S (pyieS 9 518 Jelse 4 by

(A Jgi2) conl (laine;

ya s (iS50 5 (5o dlcams s L8 i) S

olitile S s e (£l SV guaso A5 )3 wliy B lik 2 S 51 Jelge

& cul opl Sl (V) 9 (V) IS5 50 i &l s
ly yiio 9 (5)18) Joloe Jiuno yile Gy yome o S
Sy a3 8 Caal YOVl b S L
Gl dly pite g slate; Jelge Jitws e
)bbwo o yd & é-\"-“) 2 FUSRCIN IRV A N ).3‘):. AJLQ)B‘)K
Jle e g ool !l g 1A o) ol

ool (Siumsod culpd 9 018 sl il (pSile yio line Clysl e Silo =V Jgdo
Table 7. Mean, standard deviation, square root of the extracted variance and correlation coefficients of the constructs

555 (gl ol
Structures
11 10 9 8 7 6 5 4 3 2 1 Research
0.910 8 )
value creation
1 0.481 g 5l o3tz
Use of resources
ooy §S yel
1.000 0.638 0.757 Focus on
oppqrtunity
0.831 0.885 0.524 0.665 Sy S
risk taking
oo s yide
0.810 0.779 0.882 0.567 0.664 Customer
Orientation
0.887 0.721 0.641 0.774 0.431 0.514 ‘5)5]5
Innovation
0.807 0.729 0.819 0.799 0.882 0.560 0.637 oo Pt
Being a pioneer
byl bk
0.786 0.770 0.717 0.779 0.791 0.877 0.558 0.641 Entrepreneurial
marketing
0.938 0.729 0.726 0.659 0.720 0.699 0.822 0.502 0.556 k)
behavioral
0.796 0.683 0.771 0.817 0.732 0.821 0.715 0.837 0.554 0.559 ol e
Context
0.836 0.744 0.642 0.766 0.767 0.671 0.721 0.803 0.827 0.525 0.576 sl
Structural

Source: research findings

oobyly Ol 5l o A d93> 45 (Gme (o ]
Jro g obeSowl by 8Ll oLk due e
D9 e (e ($3dn

5200 (gl 4l i

(R?) o oy s )lidlo 3o byl sl (owlil Jlimo
dLmJ.\o BLl ’/\c\ 9 ’/\N\N n/?V L» )J.l).g R2 )JJLQ.A Caw|
4 (PLS) S lap Jils cila) b )il
Chin & )xgs 0 ooy ciuns 4 IM,M g B
sdalie (V) JS6 4 4v95 L (Marcoulides, 1998



e gt ol 5 sy dlas iy S i) S
50 VLY /N a)lda/,,mJL»/L;)‘”L:;S)J@)EI)L{‘;LM)@I)

Customer

Solee S e W "
orientation

value

oS A g
creation

0822

0.757

oo mEi, Beinga

0.828 .
pioneer

behavioral = _ s

0.885

Cisd sy 35 ey FOCUSON
Structural <= s 0.305 0.638 opportunity

WSS sl
Entrepreneurial marketing 0873

= e 3 bathz. Useof
resources

0.774
Context = «iws;

'> Innovation

S e S risk taking

3ylsbil cdls 53 Gimgh 6ylisle Jao =) JSi3
Figure 1. Structural model of research in standard mode
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Figure 2. The structural model of the research in meaningful mode (t-value)
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Table 8. Summary of the evaluation results of the research model

s |

R T Direct impact Depemlritx\;;ﬁable Indeper;dentﬁ\j;iable
9.5%* 0.357 Entre‘:t:ﬁée]dlrsiaﬁﬁé‘r}teting <_Behavior;5I)|E;n):t:Lr29£
0.89 7.013%* 0352 Entre?ﬁéﬂjlrsiaﬁ%;‘r&eting ‘_Structufé“;;gt 8%2199
10.27%* 0.305 Entre?ﬁﬁiljlrgiaf*;‘r}teting sl Jelge

Contextual factors

Source: research findings
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