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Extended Abstract

Background: In recent decades, the expansion of information and communication technologies
has brought about a fundamental transformation in lifestyles and economic relations worldwide,
leading to the emergence of new forms of business, particularly electronic commerce. In
developing countries, including Iran, agricultural development faces challenges such as low
productivity and limited adoption of advanced technologies. The application of digital
innovations, especially internet-based tools, is now considered a strategic necessity for improving
efficiency and competitiveness in the agricultural sector. Given the economic and social
significance of agriculture in Iran, embracing innovations, e.g., e-commerce, is essential. This
study aims to compare the tendency to launch electronic businesses among members of
agricultural and non-agricultural knowledge-based companies in the Science and Technology
Park of Sistan and Baluchistan Province.

Methods: This descriptive and quantitative research was done using a survey. The sample
consisted of 162 individuals, including 80 and 82 members of agricultural and non-agricultural
knowledge-based companies, respectively, in Sistan and Baluchistan Province, which were
selected using the stratified random sampling method. Due to the limited number of knowledge-
based companies in the agricultural sector in this province (100 active members in agriculture),
80 members from agricultural companies were initially selected using stratified sampling and the
Krejcie and Morgan table. Then, a nearly equal number—S82 individuals—was randomly selected
from the other group targeted in the study. The total sample size was thus estimated at 162
participants. The data collection tool was a questionnaire, the face validity of which was
confirmed by the professors of the Department of Agricultural Extension and Education at Shiraz
University. To assess the reliability of the study, a pilot study was conducted in a sample of 30
individuals from the members of knowledge-based companies in the Science and Technology
Park of Fars Province. The Cronbach's alpha coefficients for the research variables ranged from
0.70 to 0.96, which are statistically acceptable values calculated using SPSS 26 software. The
research data were also analyzed using SPSS 26 and AMOS 24 software through descriptive
statistics and path analysis (structural equation modelling (SEM)).

Results: Based on the results of path analysis in the group of agricultural companies, digital
marketing (0.098) as the independent variable and perceived usefulness (0.057), subjective norms
(0.054), and attitude toward e-commerce (0.101) as mediating variables were effective on the
respondents’ intention to start e-commerce. Digital marketing (0.151) indirectly affected the
intention to start an electronic business in agricultural companies. According to the results of path
analysis in the group of non-agricultural companies, computer and internet literacy (0.070),
government and legal support (0.064), and digital marketing (0.081) as independent variables,
and perceived usefulness (0.093) and attitude toward e-commerce (0.115) as mediating variables
were effective on individuales’ intention to start e-commerce. Moreover, computer and internet
literacy (0.221), government and legal support (0.115), and digital marketing were the variables
with indirect effect on the intention to start e-commerce among non-agricultural companies
through mediating variables.

Conclusion: According to causal models related to agricultural and non-agricultural knowledge-
based companies, perceived usefulness, attitude toward e-commerce, and digital marketing were
the variables with direct effects on both groups. Computer and internet literacy and government
and legal support in non-agricultural companies, and subjective norms in agricultural companies
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were the variables that directly affect the intention to start an electronic business. Increasing
people's awareness and literacy about computers and the Internet and providing a platform for
digital markets increase the understanding of the ease of electronic businesses and improve the
intention to start these kinds of businesses. The governmental and legal support variable increases
the intention to start e-commerce through influencing individual's attitudes. Increasing legal and
government support for e-businesses positively influenced people's attitude toward these types of
businesses and further increased the intention to start them. In general, computer and internet
literacy, digital marketing, and government and legal support were identified as having the most
effects and among the most frequent paths in the causal model, which both directly and indirectly
affected the intention to start e-commerce in non-agricultural companies. On the contrary, the
causal model of agricultural companies was a simpler model than the non-agricultural causal
model in terms of influencing paths on the intention to start an electronic business. The effect of
digital marketing in both agricultural and non-agricultural models indicated the importance of
these markets in today's world for business owners. More attention and providing suitable
conditions for the use of these markets will increase the number of businesses to start e-commerce.
Among the most important recommendations of this study to enhance the intention to adopt e-
commerce in agricultural companies are organizing training workshops to raise awareness about
the benefits of e-commerce, leveraging local digital market capacities in the fields of crop,
horticultural, and livestock products, and promoting social norms that support technology
acceptance. In contrast, for non-agricultural companies, the focus should be on providing
specialized training in computer and internet skills, developing standard digital infrastructures—
such as online sales platforms, product marketing applications, secure payment gateways, order
tracking systems, and customer interaction platforms—and expanding legal and financial support
for online businesses, all of which can play a crucial role in increasing the intention to launch e-
commerce ventures.

Keywords: Attitude, Digital marketing, E-commerce, Intention, Perceived usefulness

How to Cite this Article: Jahani, M., & Fatemi, M. (2025). A Causal-Comparative Analysis of Agricultural and
Non-Agricultural Knowledge-Based Companies in Sistan and Baluchistan Province Regarding Their Intention to Use
E-Commerce. J Entrepreneurial Strategies Agric, 12(1), 73-88. DOI: 10.61186/jea.2024.421



https://jea.sanru.ac.ir/article-1-421-en.html
http://dx.doi.org/10.61186/jea.2024.421
https://jea.sanru.ac.ir/article-1-421-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-06-23 ]

[ DOI: 10.61186/jea.2024.421 ]

VEF /Y o)los [omdjled Jlo /6559LaS 50 (o 3T, (clad pual

Sl s glia g (55,5LaS gle ity

Ol (63,98 3 9 (65,98 (s 1 (GBS i Glamnlio— e 59151
Sig pSl &, 5l oalaiwl 4 Jolod pd yliwa gl g (b

Toobl Lugo 9 ' Sile Lungen

Ol Gl c3lpmid olRily ¢ 5y9LisS oSl (g5y9lkS” B590l g gugyi LSt bl pwliis,lS ayyiuub -
(mahsafatemi@shirazu.ac.ir : Jggue odiw 85) ¢yl ¢jlyaed 5l yasds oKl ¢ g5 )aliS 08N> ¢(65,0liS” 590l g gy (yidu o luiils =Y

VYUY 1l ol VYV 0 il s VYL OIYY sl ol
M B VY iaxin

bw b-\&)
ol 03,5 3bml Sl o > ookl Ly 5 (555 S 3 ool J5o0 bl 5 Sledbl gyl b 3] slaans 3 :Bud g dodie
‘!L‘bwjb b d))sw d.:.wy cul);l 41.<>.:> ‘ 44.%“)9) Jl> ) LSLm)yAS ) Ll 04 ‘_;gxus)..i” u;l}u o):9<\.v ‘L)”?’ Lshb)lfswf d)ASng) )L»M) 9
nw)wl JL&U) dl.m)l))‘ 05294 (‘g dl.tbd”u LS)S)KAJ Ol L)“ 2 ol <\>‘9a BT dhbd)su )l dgdome o3lawl 9 (5908 U‘)?’U"JL' 35ke
celenl g (oolaill (28 bloday ol (65ysliS s ol gikae (65)5liS 25w 53 ey 9 b SRl Gl o0y (Saope lgsa
lael ol Siig Sl ol )8 gunS” gjlusloly 4 bled liue dunlio img ol Can ol K9Sl slo sile ola g9l 5l 6 S0 0 Siajl
ol - L‘"“'}9L9ul"""""""' L.wld)suﬁmlct_f)b)Jd))ewﬁad))ﬁuuhwbdbd)ﬂu
Jl A J"Lw Y u‘*"’ﬁf o » b 2230 W50 A P‘>°‘ uwhw o9 ;‘ ool | d“wm e 4 wf u‘“”?)’ u)‘ L"c“” 9 -“'9"
2 Jkd gle Veo) olusl opl ) d;,,u{ o)'9> » Ol,,;{yb S i dlasy Codgizme ) d gy b s bl ol LSAA{&\.S.,JQ 2olal (6 ySdiges
5 85 Sl 555l slaeS b slash I A olus (550 5 (e S Jpi Jlodlil b g slailo (5 S @03 B9y e bl ((55)9liS 05>
VEY 50 dged JS me g Wil bl 8ol jebdy 4a5 AY Joleo (galue Lo y@ (e0liad o(65,0liS At Joleo b Lidgh yaide 500 adbs j yuw
3l Sl o8l (65,9LaS” (Bigel g gy S Wilel bwgs o] (2lgixe g (5)pe (2lyy 4 9 delidun yy AN (g gl e Sl el Cundey
o) Ol (559l 5 e S Gl isly e yb lasl ol diged jl )l 0,88 T agad )3 Loial) adllae S imgh (2l slaied 03
ool i §) JoB L5 yolie oS 55 dloes SPSS 26 )133le 5 5l oslil b +/A8 b Ve il 5 bl (sl wite $lig)S il culys s plo
B8 oS g 4555 e Jul56 g oy ol (60550 b g AMOS 24 5 SPSS 26 (sl lj8le 5 b 55 yimgs ol (claodly i
Chedgw (slb yuiio g Jime pite lgicds (+/20A) Jlasud (ob)lib s puite a8 L3l (LiS (65)9LiS sl 1 09,5 )3 pune Julov gl sl
Sl 551l 4 I3 e 2 (il cslopeito ity (+10)) g iU S5 &y g G55 5 (+1-0F) (in sl loim (+1-0Y) 25
A sighsS e b ) Siig sl ol sjllely & hlad g walitene o Spgoy (+V0Y) Jlaomd (2bylil i juite 0351 350 K9Sl
L3l i g (1+5F) (G985 (9> Colos o(+/+V+) o gl g AL, Slgw (sl puiite (659l st B 18 09)5 53y JuloS s Bubo 215 0
2 Pl sl yste plyieds (+1110) Sig iUl oyl 4y (555 5 (+/+AF) 0288, (eatedge sla e § Jhiuwo (slojuiite lgic s (+/-AY) Jliomd
s yaiio 9 (+/VVQ) S8 g (Jed Coles ((/YVY) Coyiiul g Wby dlgw (slb prie (pitran i e Sig Sl Olos gjluslely @ 1,8 yles
A 6ygliS it oS b > g Sl S g gilulely @ L3 puiites 2 Oygonr (2xibe slapite Gub I (+YF) Jlems LIk
L3S o
S &y Ced 3y 00D 3 tadger (sl putie c(5pgliS 1t 9 G50l Gl Sy @ bgpe e sl bl 26 S doe
S8 9 (Hg> Calos g iyl g AL, Sl oo (65)sliS yub SaCS b 53 )15 e 53U 09,5 93 52 Jld (2bljl i 5 K9 Sl
5 &bl 31 3l3l Slgu 5 AT L2al38l )35 e 5l g U )b oloslely & ey Losiiions (03 (claloxin poisio (655liS s yd j3
L“)lf 5 L.wf oe.‘ Ls}‘-\5|°') « Je.l«? &?.'}5' 5 499)35\” Lshb;lf%wf o olel S J’*e.‘}é‘ v&b Jli.«.>.<e.> Sbylil s 035 ald g oyl
J)IJ Lm i d)l.\;lol) 4 bles uwl)sl «al;l P Lm)lf . 25) u’l & ;I)sl u*’)i’ ke ).\.»L J.ug),SJl s )5 gcws 6J9> ) gyls dw
o3l> uaa?u.u JJ& » ‘Jb).uu.a ‘)J):)‘)gvf dlo> )l 9 ul)_vl u,\).....w) ‘5‘)‘) L;\ylﬁ 9 6‘19) WL» 9 JL.&UD GL)I)L gy ‘w).ual 9 4\;1)1) 3‘9»4 L;lf)}]p:b
e blio 5o sl 13 (65ysliS e S 15 1 KgSUl ebo)SgeanS (cjlloly 4y oled 5 walitons pué jobods b 5 puiions yobody pb 45 LS
52518 o Jao b teslie )3 S350 S g (5310 0 ol (68 s 1 s e (55sbtS slocS5 o S
oS g vl (sl gyl sl )3 Lalile ol Copmt] oaimd s (65)9L8 e 5 (5509LaS" Jao 93 2 3 Jlomd (b3l s 535,80 292
oz 51295 o0 Sig Sl )l g3l 4 1)l g S Rl s Wyl ol 1 odlil (gl calio Laulyd (93,8 oal 8 g b dag
Sy 90l colS S (6)55 0 4 oo sjylisS oS by Sg xSl ylog 4 biles ialial slily > adllas oyl cladiogs ke
@S e 9 oo 5 (Sl el Yoo 0jo 5> Jlowd Ml e socad )b 5l (6550 e «Seig Il )l sblje o)y (25T (i)
S,lee o) > (panass glaijsel &l S el (gjygliS pe S b gl (blie )0 0,8 o)Ll (g)gld By S5 sloinl bl
g oyl 31351 6aolS > (Y guaze il (el pbaSall M o slaailoles siile 3 uibias] Jlizmgd (olo i Syl iyl 5 4l
Ol )3 S 18 Wl e Ml slaySgeas Sl e g S5 slacalen (218 g« e b et blo)l slopyitly 5 (5l (65,
S ) S SIS g S (g5llely 4 Boles

0955 0508 ) (gaiedguw ¢ Joled (S Sl )lo Sz (obylib ey 1 glS dlﬁ:bj‘,
«$318 g ple aslrdan 5 @ p Syl b Cod (L)1l dodle

29b ol 2 Ol)iso.u.j 5 haaste o bhbalaidl I (o)l O Sl g a9l (8 Ml Q\de 4y b
W uMm] 4\.».«» L;:M.O.J 6).4>| LSLQ»JL» 2 aS Awd 9 u)bu RVRUS ‘_;Lmaw U“\“"’ C)Ja" U‘ JL;.)A; 9 )])L


mailto:mahsafatemi@shirazu.ac.ir
http://dx.doi.org/10.61186/jea.2024.421
https://jea.sanru.ac.ir/article-1-421-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-06-23 ]

[ DOI: 10.61186/jea.2024.421 ]

b g 5 e Loge

Vs Ol gl 5 b il (65,0L5 1 5 65,9L8 Gl il (eS8 Slawlio e gglST,

Barani ) 29 0 dutio lodd b Y guase 4y byas (550l
et al., 2019; Sadr-Dashtaki & Fatemi, 2023

$539LiS i o Sl (glaisS @ ol oolal s
elosn] olaiBl dawgs 3018 0 lojg ol il 6lgen
Badzaban et al., ) cul 635 405y 5 jauiS b o
Lo 3 (bl (Sl cgo (659l8 (slacs slgs (2020
ol izl g lanlf g X9 00 (6)b0 Sl 3)Sloe
asygly cnl cnimeen 5 (Ko amdoe )8 b cos )
el jd oyl oghr (( Suig Sl slaylpl 5l eolizl
b Glysl & Jp ol el gl saedld
Gy o kas] OBl Sy K00 e e asls (Sug S
ool 0dd s (ool (Tyeps 4 aSl s S 1
2 Bpiees o )9 cnl &S alagleilo o (5y5ba
SpSe HB 0By (Sulcde 5 phicwsl oy
» aladles | gyl (Badizadeh & Ershad, 2016)
Mg Jelos 9000 (920 o 031l (65y9LiS 059>
dangi Jla )3 (loyedS 3 (55)0liS slasel) v
ladllas cpl .ol b i (gla g59ld dgaome 3 )8 51 5L
95 b S ulopw 95 5 1) (65)gliS drwgi (Sl
SHgliS dawgi M (ng Syl xS,
Col g aa])8 5 i lagsbyy (305 iRl piliee
Rezaei-Moghaddam et al., 2020; Karami et al., )
Gl Olaie 4y g xSl oy ) Sod gy > (2021
Cusl 0ad Glo g (Syre So8 o)l g S dagi sl
P ey Sos5 )l g e > Sg sl )b
oyl b ((Nasco et al, 208) cuwl sy b
5 bbb s OVsaxe  (Sgxsll
Oyl cwl iy ) jslaiea olal
old) @ o)lpen Wb (g5)sliS SV sane (Suig sl
ausly Jas oy (dgms Glolidl g LS dr gy BULS G puno
«85yliS OY pasto (golaidl drwgi Lis L) aladi bl
oy Camilame 4 d g b e )b gla Shy 4 a2y
drwgd (gl S Jale | (Liu & Kao, 2022) cul
ool a4 5L e opl (S Sl G i
Bt 3} St pliabl 5 Sle) i 35 5 csla Sy
(op Ml EMolao > Waogud iyt b s (6jlwguon
oiled Joes gl ceslie Jluzy (slaisyslis 5l eslina
ol )l Y guams j B A ye 4S5l oluebol g sy
(Beyari, 2021) 5,5 345

Sgpsll )ls 3p)8 Sblie Jl gxSone ln
JUE G lgie 2 o il 4 b (6,15 (,9LiST slolSy
Oyl WSS oS 08 gy Melre plowl (gl s
bLijl )8 )90 & Btas (55)5li8 (5w 5> Sg sl
ks g Cusl HBUSBpne 5 BUS 1ol o puiiono
il o) YIS dike & b5 ol ) (SasS i
D5 53 gy o & i bl ol L e
ladg bk jlivyge dlgs el (sl SW (sjpliS

Olbls)l yae 3l 1y Hlas Ml ol ol diwgn godsds
Ola (Sim b g el (oolaidl saaie 5| gl ©3)S
N srSope by wdlo Gros Jpo Ghgbcan |y piy
wbsr 5l ogal LBy g ne (daw 4 (g Sl
SleMbl pae sl jl (S sl 4Bl Casd (gl s g
Sy ol 3l o (golaidl baylgy 43 a8 Cunl dues Ol s
Pl (chds oty a5 (6yeb 4 chilodal dgzgdy acdsd o
wlo golae | (Suig sl olos 5 g psdl )l geans
L @oladl lag)ss 5 Jpol quplie | ol 5 ol
2 e Sl oily & S b owwled,S 65,5
st ™ A oy el 56 i
23! Jlusos GMail (Svobodova & Rajchlova, 2020)
L) (5 5 g 5 loigy (35 e o
@le Sl b pope 9 lolid «walo 5 (b ()lSen
9 Jod 5w Olids Colia (lines 5,54
JUl g J& ¥ garme oloale (ab)lib oibl Gniie
9 SH) gy 0 e @M Sy g ol
Sg xSl eyl (Kraus et al., 2022) sl yylS g
548 sl 03,8 sl S b gl |y oo (sl b
Kim by 1y 36 il ot 2l o oS50 o ol
Sl g aije (paeS b ol 23590 3)ly (Malli S5k 3
(Allahdadi er al., 2018) cusl sl b5 )i els oo
gy S genS Bix ey 9 ol) «Sogysll )b
pl 3 el gl g maSud ) odlitel b g Suig i)
Wlosd «Ygaxme Jl5 b (598 9 20 Wl by
ol (Slple 5 6 gmels SlaaSid Bo)b I wledl]
St Syl @)l oy 05 00 S g0 ]
ygaS lp g culosd fas yole ()8 53 Sbjgps
iiwe (SSlecds 5 ans Jbd diej opl o jer &S
Sp5) 84 oy po 2 39290 Elge g Jelge oS sl (6)902
gyl |y gl wols )15 (w350 1y o dnwgs
@99 &8y 1) &l cnl cagyl il 2 w5 03905
Anled &Ll Sg sl @b (6,554 9 ilwosly <l
&yl &Yoo (Shaafieii Shibdeh er al, 2022)
5yl |y (S5 S auddS amd o wlblyy)l g cleMb
Jelide g BuiS G pan gy ]y uis slacas s 5 Lloaly
RN < PR BN
S pSUl )l ul 00l A5 p3y0 050y (S )
2 &S o) sl 4Bl (BymaS Gl ulpw ) C oty
JS o a8 olidl w5 wble o hsds jepel Jbuzed (sbis
03,0 329y sadae et Situsd 5 g BedS Curlio
G5 Goyel by wlSels (Jamshidi ef al., 2022) ¢l
2518 (Sigrel S geanS Slid & 29y5 JSaly el Bj))
3 (o8 039381 (23] 9 (silecs) b )5l 2ol 5 cunl
@ nie clagygls bas anld (glus)ls el ol
il slaalyl 03,5 50 5 Casl (5)b5 G50 Y gae
s el o cunl Jlo g 6)b5 (B pre sl )

2. Economics

1. Webonomics


http://dx.doi.org/10.61186/jea.2024.421
https://jea.sanru.ac.ir/article-1-421-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-06-23 ]

[ DOI: 10.61186/jea.2024.421 ]

\A4

bl g 5 e Lugeo

5 ekl Clages 1 Sy g MeniS )y (shiedgw' e e
Slodd (gjlwdns 3 glatuay slaysl 4 wledMbl (56
oo SleMbl (5ks 51 oolisl 4y G |y 3,5 odgis 45
Sgdiee 5ygld Jl odlatl 5 (opdy el bL 53 03y
Rezaei-Moghaddam & Salehi, 2010; Tohidyan )
cwls Jao .(Far & Rezaei-Moghaddam, 2017
S5 oS ool s baye Jio (TTFY) sy 5395iS5
5 59l S iy O el (e 9 (9l 1 )
9 (A gabydn ()9l S| > 05 oy ]y cilbg
el ey il aily cwls )8 @iy L 3]
@ sl oy Sy sl Jhe cnl el adnd
ol mre Sl €53k Capde lapiugs > 3 Slas
(Fatemi & Atefatdoost, 2020; Wang et al., 2022)
@ byglis & Gl plyicd GGsSimaidy cuwls
WS e SaS liilie b baoygs 3,Skes 3 oS
D9 cwlio e Glaisds blad cpl 4wl 00l Cauo g
ool by JeoSS & S8 lp o pluse S
o2 (Isaac et al., 2019) s5i 0 o)lil (5 Laljll
ol 2 Wl o0 (5)9ld (sla Sy oo g 4dlog ln Shg
odlatul g 3,Slos 35 g 4y &S W,IAS WS3U g 0l L
Wu & Chen, 2016; Samiee ) 35S o opus |y oyl
(& Rezaei-Moghaddam, 2017
9 6l hpd ()8 il ol el
b basye ol Olllae slaaiBl, 950 (e (iren
dawgs S Sl gliwly 10 a8 g0 ledl Wb (Eobge
s 3,81 58, ¢y lbis il s b jd Sog sl oo
sobatods 503 (g | icunl 42953590 bo)lS gnS g5l
s ol Sl ey pa8 S5 oS el 3V Il )3 By () e
Jo5 2,90 55 g )5 g9 nl (3lalely o8l hles
31 5 (st sl Jole 51 flamgacno AU 3,8 )3
Al e b g custo olusl S S0l )5 gl sl
Olire S SU 0)l & G (5,50 0l g9 ol &
9 L)l g cnl oo coly g ade SIS Sy
Sy Jl At 38 a2 pe sloog)S U Gl (yioren
Sy sy GllKel Wb bla Lislial jeaiedy K0
Fo (598 9 (9> Coles plie )b g5 ool silalel,
sbogbisel 51l n Jlmms bl ly culis
) d (s Gizmen 9 IT g (38 Sludy 9 culie
ly dpej yoSde slacdlwyj wsl bpe o (sbaaSis 4
sly A b Pty 5 s pdi Sy (S o sl
el oMo A5 o ol b Sig iSUl los s3le
08l 1 (BT g oyl g abl) dlgw <638 s Sk
SIlely d Conas S8 o Al oo Sg pSUl ol
woobel ol sl 8,8t el ooy g
Wl 048 oo 7V S5 B > gy (ogrie wgle

VEF /Y olous /emdlgs Jlo /65y9LiS p3 (0,81 slad el

dy90 3 poes & Sledbl W)l dacad ot ()l
asye > Pl 48) j g OV gase Caosd g )ik Cunsy
Yazdani-) cosl (65,3l O¥game il slold
.(Zangeneh & Khosravipoor, 2010

WSipkiS G Seeysll ol gkt
(ovgd (bl Jols a8 cuwl cless 5l glasgemme
ok GlayeMbl (( Sog sl Cby sy )l
Shidy g @iy oied g olib Candy g aad
J>|):o 2 Wlgs o lodd Cpl g o (55)5liS Y guazte
Sxslp g dex Sl ghpsliS )l ey il
AR ol 350 Gl Bras g miF oM
» ok ol (Kabo-Bah & Bannor, 2025) x,.5
9 o slad (ol ((Elb Y pare (omen SV gare
bye Gyl oien 5 (has glio 5 (29)b lals
O e 4523 3 505 (65)9LS g 9 SB- ool ojg> L
A (Sg S )l gla i 4 39)5 sl |y b
OhruS 2 P B Cute 15U Syl g s
Gl (gl g3l s 2,05 1o)lS 5 e 5,k ol
D03 39y Saed 0055 yuna cold) g I Sbyl5L
Ml eS)lia e Jalse Sl Sg Sl )l dmngs
Sileg 5 Sl 4 Gexlin) Sl Sl wwl Sl
ylos i (Nazir & Roomi, 2020) 5,15 2959 <)oo
S sl ol b Sl S ,s ,y Sug sl
e & ol @lie g o je cumay Sig sl @)l
Ldges 500 (solod jl L8 5 Cpuody el Aty iy g9
sl dgw 5 Caniin K05 b Mos g Canl wBl 3 S
2918 cnl 293 (1938L59) b ytS g (o plablCadio
sl 0 (6yld ol slodges s pemd g el S99
O)log drwgl Coodl 4 d>95 b (Alizadeh ef al., 2016)
ins ol phol Gan iz (la sy SigS)
2 SisliS pe g ipgliS Gl (S b duslie
ol S SN S g S eIl 4y ylos

Sbylai gloj 535 53 Sl slaylid ol pogad
s oyl i a5 ] 51 Sy ilous 4dly) alzseo
ol yd 03528 jgbas &S (Ajzen, 1991) cul (TPB?)
ol 04 o2kl bl Hldy cw i 9 S0 (ol ladise ]
Siyteliy L8y 4l (Holdsworth er al, 2019)
B3l ol 50 a8 amd o A1) i g5 1) (63,509, 0SS )
1y S Silasanes y5b 4 45 Wi ilaie sl ylud]
b Gillee g WS (oo i 235 0 )8 gl L) o &8
oyl sl yioen g Lm“j 0435S ) (Llse) (sladely
Knauder & ) siS o Jos cdiiwd oo LG"j slp &
Jols ke ol slaadie (Koschmieder, 2019
Gy JyS Gl 4 Cund ()5 (apd slalxin
Sogld Sipd Jhe s ()8 Cw g eI
O sy 0je> 13 (9ol (slacsye Sos 5 (TAMY)
ol (Davis, 1989) ol g yold b agalse 3 ol

5. Technology-Task Fit

3. Theory of Planned Behavior
4. Technology Adoption Model


http://dx.doi.org/10.61186/jea.2024.421
https://jea.sanru.ac.ir/article-1-421-en.html

[ Downloaded from jea.sanru.ac.ir on 2026-06-23 ]

[ DOI: 10.61186/jea.2024.421 ]

b g 5 e Logeo

VA Ol gl 5 Gl il (65,9588 308 5 (55ysliS Gl s (S8 pb (Slawalio e 5581
- - = "= =~
/!
I' \
358 gl Shs

: Individual Factors |

| iy Sl wm e < Mo 1) :

| [ 0 e o ) T il s I

| (Age. Education, Background, |

| Computer and Internet Literacy. ah by, e

| Awareness of E-Commerce Laws) I . "; 4= ,

| | Subjective Norms "E" ,E’\ £ IE’\
| Er - =

L[ e e | 2k :h

I Psychological Factors | g \‘G E \‘G

| ) . . | salinl Cladw 315, — gg —= = g

ity ity 2BK) I Perceived Ease of Use : £ E t=

| (Cerativity, Risk-Taking, | i Qe

: Proactiveness) | =3 E E E
' F o s

& + & " 2

: SULSe! 5 Ly : °-\-'_'5;=' (Seklodgas A "\ E

[ Infrastructures and | Perceived Usefulness \ )

| Facilities |

| et oty B s A oulas) |

I cbulil P e Slaesim s ciml |

| [ |

| (Legal and Governmental |

| Support, IT Logistics, Access to |

| Internet and Data Networks, I

[ \ Digital Marketing) / |

' |

\ J

AN - ~

OERoR (seorde ozl =SS
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Table 1. Frequency distribution of respondents in agricultural companies in terms of their age
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Table 2. Frequency distribution of respondents in agricultural companies in terms of their educational levels
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Table 3. Frequency distribution of respondents in agricultural companies in terms of their background
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Table 4. Direct and total effects of research variables on mediators of the study model
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Table 5. Standardized direct, indirect, and total effects of research variables on the attitude toward e-commerce in

agricultural knowledge-based companies
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Table 6. Standardized direct, indirect, and total effects of research variables on the intention to e-commerce in
agricultural knowledge-based companies
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Figure 2. Causal model of affecting factors of intention to e-commerce in agricultural companies
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Table 7. Frequency distribution of respondents in non-agricultural companies in terms of their age
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Cumulative Percentage Percent Frequency Age group
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Table 8. Frequency distribution of respondents in non-agricultural companies in terms of their educational levels
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Table 9. Frequency distribution of respondents in non-agricultural companies in terms of their background
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Table 10. Direct and total effects of research variables on mediators of the study model
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Table 11. Standardized direct, indirect, and total effects of research variables on the attitude toward e-commerce in

non-agricultural knowledge-based companies
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Table 12. Standardized direct, indirect, and total effects of research variables on the intention to e-commerce in non-

agricultural knowledge-based companies
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Figure 3. The causal model of the factors affecting the intention to e-commerce in non-agricultural companies
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